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Executive Summary:

Japan continues to represent one of the best opportunities in the world for U.S. exporters of food
products.The total food and drink market in Japan is huge, valued at around $635 billion, when the fo
sector and the food service sector are combined. In 2008 the United States exported $14.8 billion w:
agricultural, fish and forestry products tgda. Even with the current economic downturn, the Japanes



market represents significant opportunities for U.S. food exporters. Japanese consumers are becon
health conscious and organic, naturally prepared, and functional foods are gropapgilarity. There exist
tremendous opportunities for U.S. exporters who are willirfgltow the strict regulations and keep up wi
the fastmoving trendsn the market.

A Message from the U.S. Agricultural Trade Offices
Welcometo Japanthew o r lladgéssnarketfor importedconsumenrientedfood productsandthelargest

overseasnarketfor U.S.food andagriculturalexports! We look forwardto working with youin this
dynamicmarket.
To assistyou, we atthe U.S. Agricultural TradeOffices (ATOs) havepreparedhisE x p o rQuiderthie s
emphasiof whichis placedon high-valueconsumefoods. Its objectiveis to providehelpful informationto
U.S.companieshatexport,or planto export,to Japan.This guideis organizednto four sectionsanc
appendicessfollows:

. Market Overview
A brief descriptionof the marketopportunitythat Japarrepresentandhow U.S. exporteramay bestfit into
it.

. Exporter BusinessTips
Practicalideason howto competdn this market.

. Market SectorStructure and Trends
How food productsmovethroughthe distributionsystemnto the Japaneseonsumetodayandhowthese
channelsnaychangen thefuture.

. BestHigh-Value Import Prospect
Someof the hottestcurrentimport prospectsn Japan.

. Key Tablesand Appendices;
Tablesandchartsto provideinformationon the Japaneséod marketandeconomyandlists of contactsanc

potentialcustomersandotherusefulinformation

To thoseexportersvho arenewto Japanwe believeyouwill find this guidehelgul asa starterkit to work
in thisthriving market. To thosewho areold Japarhandswe believeyou will alsofind usefulinformation

herethatyou maynot havepreviouslyconsiderecl.

We invite you to contactour officesin Tokyo and/orOsakaif we can assistyou in building your Japanese
businessn anyway, or if you havequestion®r commentn this guide
GambatteKudasai!*

U.S.Agricultural TradeOfficesin Japan
*Good luck (or literally in Japanesefi Dyourb e st ! 0)
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Sector Reports and Further Information

. Market Overview

Japarcontinuego represenbneof the bestopportunitiesn theworld for U.S. exportersof food

products.In 2008,the United Statesexported$14.8billion worth of agricultural fish andforestryproducts
to Japan.Thetotal food anddrink marketin Japans huge,valuedat around$635billion, whenthefood
retail sectorandthefood servicesectorarecombined. If you havea quality productthatmeetshe needsand
wantsof the Japaneseonsumerswhich canbe producedanddeliveredcompetitively,andyou havepatience
to researctboththedifferencesn consumetastesandgovernmentegulationsyou canbuild anattractive:

marketpositionin Japan.

Current Trends
J a p anarkeffor high-valuefoodsandbeveragesontinuedo changedramatically with thelatesttrend

beinga majorthrusttowardfunctional,healthyandnutritiousfoods. While traditionalmenusandtastesstill

generallyguidetheaveragelapanese o n s u corsuntpsorhabits,WesternandotherAsian ethnic



cuisinesaremakinga majorimpactin themarket.

TheJapaneseonsumersendto bewilling to payhigh pricesfor quality andconvenience However atthe
sametime, dueto the currentsluggisheconomyin Japanthefood industryhasrecognizedhatconsumersn
generademandeasonabl@ricesin additionto quality. Consequentliytheindustryhasrespondeavith 100
yenproducestoresandothertypesof discountfood outlets. Somemajorretail chainsarevying for
differentiationby introducingtheir own privatebrandedoroductsandprovidingconsumersvith safety
assurancéy makingtheir meatandproduceproductdraceabldackto growersandproducers.

As theJapanespopulationis predictedo declinedueto alow birth rate,the Japanes@éod marketis
expectedo diminishsomewhatn thefuture. Foodretailersandfood serviceoperatorsaarecompetingfor
consumer®n anumberof fronts,including price,convenienceyarietyandsafety. Somecompaniesre
seekingawayto survivein theindustrythroughmergersandacquisitionsor tie-upswith partnersbeyond

their traditionalbusinesshannels.

Japanesd-ood Self-sufficiency Rate
While it is certan thatJ a p aMimiétiy of Agriculture,ForestryandFisheriefMAFF) worksactivelyto

supporttheinterestof Japanestarmers the Japaneséood industrycontinuego rely onfoodimportsin
mostcategories.OverallJapanesagriculturalproductionhas beendecliningandthe Japanesself
sufficiencyratehasbeenhoveringaround40%. To counterthis trend,MAFF is allowing food corporation:s
to engagen contractfarmingin certainlocations. Neverthelesghe Japanes&rming sectorkeepsdeclining
with theaverageageof farmerscontinuingto increasegreatingyet anothemegativeimpacton its self
sufficiencyrate. The Japanesgovernmenhopego raisethe self-sufficiencyrateby 2015throughi
encouragingitizensto consumeamorerice andotherdomesticallyproducedoroducts put this policy hashad

little successo date. Domesticagriculturalproductionis expectedo declinefurtherfor yearsto come.

Opportunities for U.S.food exporters
Therearemanyopportunitiesfor alertU.S. exportes. Justafew examplesnclude:

. Organicandnaturalfoods/drinksandfunctionalfoods/drinksfor theincreasinglyhealthconscious;
. Precookedoodsfor convenienceonsciouslapaneseonsumers;

. Productdn easiefto-opencontainerdor the rapidly growingelderly population;

. Foodmanufacturerseekquality ingredientsandconvenientlypreparedgsemiprocessedoodsthat

canreducecosts.



Maximum ResidueLevel
In May 2006,Japarnimplementeda newsystemof regulationgyoverningchemical feedadditiveand

veterinarydrug (hereinaftereferredto asagriculturalchemicalsyesiduesn food. At thattime,J a p an &
Ministry of Health,LaborandWelfare(MHLW) announcegbrovisionalmaximumresidudevels(MRLS)

for 758agriculturalchemicaldgn additionto around 10,000existingofficial MRLs. ProvisionalMRLs will
remainfi p r o v i until theyaaedresiewedandpermanenMRLs areestablished Sincethen,permanerit
MRLs havebeenestablishedor a numberof agrochemicalsyith thereviewfor theremainingprovisional
MRLs expectedo takeseveralyearsto come. Theseofficial andprovisionalMRLs areknownasthe

Aposlitsve.

Underthis systemfoodscontainingresiduesn excesf the establishedMRLs areregardedasviolationsof
the FoodSanitationLaw andrejectedatthe Japanesport. MRL violationswill haveadversesffectonthe
entireU.S.industryasproductsaresubjectto strict sanctiongesultingin costlytestingandlengthydelaysat
theport. Regardinghoseagrochemicalsotincludedin the positivelist, MHLW hasestablished uniform
limit of 0.01ppmasthe maximumallowablelimit. MHLW alsoappliesMRLs to someprocessedfoodsas
well, mainly to simpleprocessedoodslike frozenvegetablesndconcentrateglice. To productdike these,
MHLW useghe MRLs of therawingredientsaftertakinginto considerationthe processindactorssuchas
concentratiomatiosandwatercontentchange.

For moreinformationaboutthe positivelist systemjncludingtheactualMRLs, visit theM H L Wdévabpage

in Englishat: http://www.mhlw.go.jp/english/topics/foodsafety/positivelist060228/index.html

J a p ahadket for U.S.Beetl
OnJuly 27,2006,Japarreopenedts marketto U.S. beef,six anda half monthsafter suspendingmportsdue

to a caseof noncomplianceunderthe Expat Verification Program(EV) i (SeeJA 6009. U.S.beef

exportedo Japamustbe from cattleslaughteredt 20 monthsof age or below. Theagelimit createsa
limited pool of cattlefor the U.S. beefindustryto drawfrom andis a constrainto exportsthatpreventghe
United Statedrom reclaimingwhatwasoncea $1.6billion market. Sofar, someprogressasbeenmade:
and the JapaneseonsumerandtheindustryhavebegunacceptindJ.S. beef. In 2008,Japarhasimportec|
54,109MT of U.S.beefvaluedat $303million. J a p actépwmncef internationalstandardsor the trade:

in beefis consideredo becritical in orderto reestablistprevioustradevolumesin the market.

U.S.Advantagesand Challenges
TheJapanesearketoffersa numberof benefitsto U.S. exportersputit is not without difficulties. To put

theseopportunitiesn perspectivehereis alist of themostimportantU.S.i A d v a n andiigGhsaol | e


http://www.mhlw.go.jp/english/topics/foodsafety/positivelist060228/index.html
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELDEV3103526
http://www.fas.usda.gov/gainfiles/200603/146176940.pdf

Table 1. Advantagesand Challenges

U.S. Advantages

U.S. Challenges

. Strong yen versus weak dollar

. U.S. food cost/quality competitiveness

. Wide variety of U.S. productsfrom fresh
toingredient, to processed

. Reliable supply of U.S. agricultural
products

. Advanced U.S. food processing
technology

. Positive images of America among the

Japanesesuch as many of the tourist
destinations

. Relatively low U.S. shipping costs

. Sciencebased and transparent U.S. foo
safety procedures

. Growing Japanese emulation of U.S.
cultural and food trends

. Japanese food processing industry seg
new ingredients

. Changes in the Japanese distribution
system, which is getting similar to that {
the U.S.

. Low food selfsufficiency rate in Japan

. Higher farming costs in Japan

. Demand for higkguality healthy and
functional foods

. Increasing food safety awareness (BSE
etc.), increasing demands for food qua
certifications and production informati

. Declining price competitiveness

. Distance from Japan

. Consumer antipathy toward biotech fog
and additives

. Japanese preoccupation with quality

o Consumers fprefer

produced products (image problem with
imported food in general)
. High cost of meketing in Japan

. Japanbs policy-to
sufficiency rate

. Labeling laws that are often complicate

. High duties on many products

. Differences in enforcement of port
inspection regulations

. Increasing competition with China

. Competition with subsidized European
exports

. Exporters are often expected to commi

special contract requirements and long
term involvement

Il. Exporter Business Tips

Thefollowing aresuggestionsn exportingfood productso JapanTheyareorgarizedunderfive topics:

. Dealingwith theJapanese;

. Consumepreferencedastesandtraditions:
. Exportbusinesgeminders;

. Foodstandardsindregulations;

. Importandinspectionprocedures.

Dealingwith the Japanese



Japanesbusinespeople no matterhow Westerrnthey mayappeardo not alwaysapproachousiness
relationsin the sameway asAmericansor Europeanslo. Somedifferencesaresimply dueto thelanguage
barrier;othersaredueto differencedn deeplyheldtraditionsandpracticesTo helpbridgethe gaps.we
suggesthatyou:

. Speakslowly andclearly,evenif you know thatyour businessounterpartspeakEnglish

. Useclearcut, simplewordsandexpressionsvhenwriting in English

. Usee-mail andfax, ratherthantelephonewheneverpossible.

. Make appointmentssfar in advanceaspractical.

. Carryplentyof businesgards(meish). Presenthemformally ateachnewintroductiord andbe

suretheyhaveyour personainformationin Japanesentheback

. Be ontimefor all meetingsthe Japanesarevery punctual.

. Be bracedor negotiationavhich requirea numberof meetingsandprobablyseveralripsto reach
agreement.

. Be preparedor misunderstandingsisetactandpatience.

. Be awarethatin JapanesdiHai, fyes)maymeanfiunder snotédbdr 2 e. 0

. Limit thediscussiorof businesat eveningmeals,or whendrinking with new Japaneseounterparts;

theseoccasionarefor gettingto know oneanotherandbuilding trust.

. Be awareof major Japanesholidayandbusinesdreakperiods.e.g.,the New Yearholiday
(approximatelyDecembeB0to Januaryd); GoldenWeek,a combinationof nationalholidays(April
29- May 5); Obon anancestorespecperiodlastingfor aboutoneweekin mid-Augustduring

which manycompaniescloseandbusinesgeopletakevacations.

ConsumerPreferences,Tastesand Traditions
Theseideasmay helpyou focusyour productapproachJapaneseonsumers:

. Are very concernedboutfood safetyandtraceabilityi commonlyusedtermsareé A n @aecn
0 A n s that,nespectivelymeané s a faredd p 6 af mie nrdgardingsafety

. Placegreatimportanceon qualityd producerghatfail to recognizethiswill notsucceed;
. Appreciatetasteandall of its subtletie® andwill payfor it;

. Are well-educatd andknowledgeabl@boutfood andits manyvariations;

. Are highly brandconscioud abrandwith aqualityimagewill sell;

. Carea greatdealaboutseasonaloodsandfreshnesd awarenesandpromotionof these

characteristicswhereappropriatecansignificantly build productsalesandvalue;

. Are increasinglyhealthconscioud (WitnessthemanyTV programsabouthealthyfood. Whena



product'shealthattributesarehighlightedon sucha programit quickly sellsoutatthe

supermarkets.)

Japaneseonsumersiso:
. fi E aith theire y eaadoftenview foodasart. A foodp r o d aesthefiGppearandd onthe
shelf,in the packageandonthetable is veryimportantin building consumelcceptance.

. Havesmallfamiliesandhomeswith minimal storagespacethus,largepackagesireimpractical.

Again, asin the United Statestherearedifferencesn regionalfood-relatedpractices preferencesanc

tastes.To illustrate,a comparisorbetweerthe KantoandKansairegionsis in the chartbelow.

Table 2. Differencesin Food Preferencesby Region

Tokyo (Kanto region) Osaka (Kansai region)
. Less food cost conscious . More food cost conscious |
. More salty foods . Less salty foods
. More spicy products . Less spicy products
. More Western products ) Less Western products
. More cuisine variety . More traditional Japanese foods
. Prefer pork . Prefer beef
. Prefer buckwheaobanoodles . Prefer wheatidonnoodles

Export BusinessReminders
Below aresomeimportantremindersaboutexportingto Japan:

. Beforecomingto Japangatherinformationon Japarby usingU.S. sourcesuchasthe Foreigri
Agricultural Service stateagriculturaloffices, state/regionairadeorganizationsand JETRO(Japan

ExternalTradeOrganizationyegionalofficesin the United StateqseeAppendixD).

. Build atleasta minimumteamwithin your companyto focuson the Japarmarket.
. Limit your numberof tradingpartnersputtry to avoidexclusiveagreementsith anyonecompany.
. Usemetricterms.

. QuoteCIF, unlessheimporterrequestd=OB pricing.

. Pricecompetitively;excludeU.S-basedcosts,e.g.,domesticsales advertisingmarketing etc.

. Be patientregardingrequestdor informationon ingredientlists, productionprocessandquality
assuranceEnsurethatall theinformation is correct.

. Respondo suchrequestsith diligenceandin atimely fashion.

. Uselettersof creditto reducerisk.



. Hedgeexportvalueswith your U.S.bankif you areconcernediboutexchangeaterisk.

. Setup wire transferdor payments.

Food Standards and Regulations
U.S. exportersoftenfind Japaneséod standardglifficult to dealwith. Hereareafew tips:

Readthe JaparFoodSanitationLaw, http://www.jetro.go.jp/efieports/regulations/pdf/foee.pdi
. ReadtheU S D Afd ks a freodandAgricultural Import RegulationsandStandard¢FAIRS) Country

Report2 0 0 Jhisoncisedocumentcoveringfood laws,labeling,packagingimport procedures,
andotherkey regulationsshouldbe a helpful guidefor all food exportersit not only explainsthe
basics put alsoprovidesspecificcontactinformationfor all therelevantimport agencies.It is
updatedannually.

. ReadotherUSDA Japarreportsandinformation. Goto the USDA Japarhomepage

(http://www.usdajapan.orpandclick the"Reports"menubuttonto getmoremarketinformation

andreports.
. ChecktheJETROreport,i S p e ¢ i fandStanddrddonFoods,FoodAdditives,etc.Underthe

FoodSanitationL a w(littp://www.jetro.go.jp/en/reports/regulatiopsiThis summarizespecific

technicalimport proceduregspeciallyfor processedood products.

. Carefullycheckyour food additiveadmissibility:e.g.,preservativesstabilizers flavor enhancers.
Visit the Ministry of Health,LaborandWe | f avebsitéat
http://www.mhlw.go.jp/topics/yunyu/5/dl/a3.pdf

. Ensurethatthelabelingyou planto usemeetslapanesesquirementgFood SanitationLaw).

. Verify all relevantimport requirementsvith your Japaneseustomers.Theywill normally havethe
mostupdatednformationon Japanese=gulations.

. Providea detaled list of productingredientgo your Japanespartnergo allow themto verify their
acceptability. Do notassumehatU.S. approvalmeanslapanesapproval.

. For organicfoodsin the United Statesmakesureyou obtainU S D ANagonalOrganicProgram
approval. Then,working with yourimporter,you canregisteryour productunderthe Japan
Agriculture Standard JAS) beforeexportingit to Japan. Visit thefollowing websitefor more
information:

NOP ExportArrangementvith Japan
(http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELDEV3017307&acct=nopggninfo

. After you havecompletedhe abovestepscheckwith the Agricultural Affairs Office attheU.S.


http://www.jetro.go.jp/en/reports/regulations/pdf/food-e.pdf
http://www.usdajapan.org/
http://www.jetro.go.jp/en/reports/regulations/
http://www.mhlw.go.jp/topics/yunyu/5/dl/a3.pdf
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELDEV3017307&acct=nopgeninfo

Embassyin Tokyo (agtokyo@fas.usda.gpwith anyremainingquestionnissuessuchas

standardstariffs, regulationsjabeling,etc. Dependingon contentthe ATOsin Japammayalsobe

ableto directly respondo yourinquiries.

Import and Inspection Procedures
Your job is notcompletewhenyour producthasbeenorderedandshipped.You still mustgetit througk

JapaneseustomsandportinspectorsThe pointsoutlinedbelowshouldaid in this process:

ReviewtheU S D Afd k a p-@odandAgricultural Import Regulationsand Standard¢FAIRS)
CountryReport2 0 0t6 geta betterunderstandingf theseprocedures.

Know the specifictariffs thatapplyto your productbeforepricing to potentialcustomers:.
Remembethattariff ratesin Japararecalculatecon a CIF basis,andthatJapamaddsa 5%
consumptiortax to all imports.

Do notsendsampledor preliminarycheckingwithout anactualrequestrom yourimporter
Recognizehatcustomslearance f f i applieatiomobthelaw andinterpretatiorof regulations
may differ from oneportto anotherThus,theleastexpensiveor mostconvenienport maynot be
the bestchoice.Checkwith your local customeror in-countryagentrepresentative.

Be sureto completeall documentatiorthoroughly andaccurately.

Sendcopiesof documentatiorin advanceespeciallyfor thefirst-time shipmentswhich canassist
your importerin gettingtimely releaseof cargofrom customsandclarifying matterswith quarantine
officials.

For freshproducts checkphytosanitaryandotherrequirementén advanceandobtainproperUSDA

inspectiongn the United StategseeAppendixD of this report,www.aphis.usda.gganc

www.fsis.usda.goy.

Approvalfor biotechagriculturalproductsandingredientds regulatedoy the Japanese
Government.Theseproductswill alsorequirespecificlabelingto beadmittedto Japan.

Make sureyou havethe properimport documentsaccompanyinghipment:1) Import Notification; 2)
HealthCertifications;3) Resultsof LaboratoryAnalysis;4) Ma n u f a cCertificadonsh@wing
materials additivesandmanufacturingprocess.(Note: Productamportedfor thefirst time may

requiremoredocumentation.)

Market Sector Structure and Trends


http://www.aphis.usda.gov/
http://www.fsis.usda.gov/

Thee x p o rsingeemdstimportantstrategiadecisio® otherthanthosedealingwith the productitselfd is
how to positionthe productandgetit to the Japaneseonsumeri.e., throughretail, food service and/orfood
processinghannelsThefollowing is the brief descriptionof the threesectordy channel.

Retail Sector
J a p doondiedail marketgeneratec@bout$400billion in 2008.Althoughit is a hugemarket,it is highly

fragmentedUnlike in North AmericaandtheEU,J a p aetaibf@od sectoris characterizedby arelatively
high percentagef specialty/semspecialtystoresjncludingfi mo-andp o storesandlocal grocerystores.
Suchsmallretailers however arelosinggroundto largergeneraimerchandisstores(GMS), supermarkets
(SM), andconveniencatoreg(CVS). Thesethreecategoriesin particular,offer excellentopportunitiego
U.S.food exporterdn spiteof severecompetitionwith their counterpartérom China,Europe Australia,and

New Zealandaswell asdomestionanufacturers.

Foodretailersin Japarareclassifiedinto five major segmentsThe characteristicef thesechannelsrelisted
in thefollowing table

Table 3. Retail Store Opportunities for_ U.S. Food Exporters

GMS SM iDepartment | CVS iSpecialty { Semi
: General :Supermarket; Stores i Convenience! Stores iSpecialty
i Merchandise: :  stores : Stores
stores : :
Share (2008) e 2% 2:2% 12.4% 63.3%....ooo
Future growth M Hto M LtoM H D D
e sl SN S N S N S
Receptivity to imports™ | HtoM & | HtoM . M Hto M Mo Mo
Especially suitable for:
Established brands Hto M Hto M H M M M
High quality/high price HtoM HtoM H HtoM M M
Good quality/low price H H M H M M
New products H H H H M M

*Growth expectationsH - high; M - moderatel - low; D - decline
**Receptivity ratings:H - high; M - medium;L i low
SourcesMETI CommercialCensug2008);ATO estimate®nimport growthandreceptivity.

Chart 1. Retail Food Distribution Channel



Retail Food Distribution Channel (2008)

Department Stare,
5.2%

Speciality Stores,
63.3%

CWS, 12.4%

SourceMETI CommercialCensug2008)

General Merchandise Stores: Generalmerchandisstores(GMS), togethemwith supermarketsreoften
referredto asfi s u pnelapanJ a psadGMS$, like supercenterdn the United Statespffersshoppershe
convenienc®f onestopshoppingor groceriesperishablesglothing, householdyoods furniture,and
electricalgoods.Foodturnover,which typically usedto makeup onethird of thetotal salesatG M S énew
reaches half of thetotal salesor evenmoreatsomechains.G M S @rsoperatedy majornationalchains
(AppendixA-1) thathavenationwidenetworkswith hundredsf outlets.Centralpurchasings typicalin

thesestores.

G M S @regenerallyreceptiveto foreign products althoughthey oftendemandoroductmodificationto suit
markettastesandpreferencesrl heyoftenpurchasdoreign productsvia tradingcompanieslnventoryrisks,
long leadtimes,andcommunicatiorproblemsmakeGMS buyershesitanto import productsdirectly.
However,asJ a p aemaibnsarketbecomegnorecompetitive, G M'S @rsopento newproductsandoffer

excellentopportunitiego U.S.food exporters.

Supermarkets: Supermarket§SM) storesaresmallerin size thanthoseof G M S @rglaremorespecialized
in food andhouseholdjoods. On averagefood itemssuchasperishablesieadymadameals bakery,anc

refrigeratedoodsaccountor 70% or moreof thetotal salesof the stores.

Supermarketarefacing higherpurchasingoststhanGMS stores. Theyareseekinga way to survivein the
marketby product/servicalifferentiation,privatebranddevelopmentandglobalsourcing. To gain
economie®f scaleregionalsupermarketareforming alliances suchasjoint merchandisingompanies;,

with non-competingretailers.Thus,althoughindividual retailersarenot largeenoughto engagen direct



offshoresourcing throughjoint merchandisingompaniesthey offer excellentopportunitieso U.S.food
exporters.Theseretailerscarryimportedproductsparticularlyasa meanto differentiatethemselvegrom

othercompetingstoresn theirregion

Department Stores: Departmenstoresaleshavebeendecliningin recentyearsdueto the economic
downturnaswell asto increasingcompetitionwith GMSsandotherretailers. Foodsalesat departmerit
storescurrentlyaccountor only 5% of thetotal retail food sales. Neverthelessjepartmenstoresoffer
excellentopportunitiedor importedhigh-endfood products. Theyareanunderexploitedchanneffor U.S.
exporterd AppendixA-2). Most departmenstoreshaveextensivebasementoncessiongé.e., small,
independentlpperatedetail stands)ptherwiseknownasé d e p a ¢ hherkaeealsboutletsoperatedy
departmenhstoreshemselvespffering anopportunityfor U.S.exportergo launchpilot storesor to conduct
marketingtrials. Departmenstoresprovidea showcas®f imported,novelty,andhigh-endproductsandthus
provideU.S. exportersof high-quality andfancy foodswith excellentopportunities.

ConvenienceStores: Conveniencetoreg CVS) arebecominganextremelyimportantsaleschannein
JapanConveniencetoresori ¢ 0 n miJapanéséavesmallfloor spaceaboutl00mz2on averageand
typically stodk about3,000products. Theyarewell knownfor their high turnoverandadvancednventory

management.

Convenienceatoresderivetheir competitiveadvantagérom high turnoverandefficient supplychains. Thus,
shortleadtime andnationwidedistribution areessentialn dealingwith major CVS operators. While this
presents significantchallengeo manyoverseagompaniesindirectbusineswith CVS, nevertheless,
offershugepotentialto them.Global sourcingof ingredientsandraw materials gspedally for the useof fast
food, hasbecomemorepopular. CVS operatorsiot only work with consumeproductmanufacturersut
alsowith tradingfirms andingredientamanufacturersin orderto differentiatethemselvesrom their
competitorsmajor CVS opematorsareconstantlysearchingor noveltyandnewconceptsyhich offer good

opportunitiego U.S.food exporters.

Local General and Specialty Stores Predominantly) a p doodiedail tradestill consistsof local
specialtystoresandgroceryshopsmostof which aresmall, family-run operations.Theseretailers however,
offer limited marketpotentialto exportersTheyareservedby secondaryr tertiarywholesalerswhich, in
turn,aresuppliedby J a p anajdrwholesalersThis sectorhasbeenshiinking rapidly asthefood marker:
hasbecomeamorecompetitive Deregulatiorof liquor licensing,for example hasled to the closureof many

smallfamily-ownedliquor shops Only a smallgroupof retailersspecializedn importedproductsin Tokyo



andotha metropolitanareagnaybe ableto offer opportunitieso U.S.exporters.

Home Meal Replacement(HMR) Sector: Asin North Americaandthe EU, thegrowthof HMR sectoris
oneof themostimportantdevelopment@ the Japaneséod sectorin recentyears. Examplesof popular
productsin this sectorarepreparedoodssold at supermarketdakeoutmealssoldat specialtystorechain
operatorsandvariousreadymaddoodssold at convenienceanddepartmenstores(Thereis thussome:
overlapwith the channés outlinedabove.)Althoughthe growthin the HMR sectoris slowingdownaswell
dueto thecurrentsluggisheconomyin Japanthe sectoris expectedo beanimportantmarketasthe number
of workingwomen,singlehouseholdsndtheelderlyrises.

The sectorconsistanostly of smallregionalcompaniesndis now goingthrougha seriesof consolidation.
Largercompaniesn the sectorsupplymajorsupermarkebperatoraandconveniencetores andtenantsn
departmenstores. Therearea numberof constrants facingU.S. exporterdn this sector. High-volume
buyersarestill relativelyrare;globalsourcinganddirecttransactionsvith foreignsuppliersarealsc
uncommon.In addition,relatively high turnoverfor menuitemsoften makescompaniedesitaniabour
globalmerchandising Neverthelesd;IMRs arepotentiallyanideal customeiffor U.S.food exporters,
especiallyfor thosewilling to meetstringentcost,quality, andsizespecifications.ThemajorHMR

producersarelistedin AppendixB-3.

Overall Trends in the Retail Sector: Privatebrandingwhich appearedn the marketin the pastbasedbn
only alow-price strategyandfailed, now hassettledbackinto the market. Not only offeringlow price,
privatebrandingin Japaralsoplacesmoreemphasi®n quality andsafetyassuranceGainingin popularity
amongJapaneseonsumersprivatebrandedproductsarenow foundat mostof the nationalchainstores,

high-endurbanretailersandmemberstoresof groupcooperatives.

ThecompetitionamongGMS, SupermarketdDepartmenstoresandConveniencestoreshascreated
pressuresnd a p dradilianaldistributionchanneldo adapttor e t a neéds.Geheyallyto remair
viable,theseretail segmentarerequiredto pay constantttentionto maintainirg alargevariety of products
ontheshelvesandto beableto adjustquickly to popularconsumetrends. To dothis, theseretailer
segmentgannolongerdependon adistributionchannethatdoesnot quickly respondo these:
requirements As aresult,the GMS segmentascontinuedthetrendof increasinglirectprocurementrom
producersaand/orcontractedvith certainwholesalerso serveastheir ownintermediary. In responsesmaller
lessefficient providersin thedistributionchannelarein the midstof mergersor acquisitiongor improvec

economie®f scale:



HRI Food ServiceSector
Thefood servicesector,which generate&234.4billion in salesin 2008,encompass&®ur major segments;:

1) restaurants?) hotelsandotheraccommodatioffacilities; 3) barsandcoffeeshops;and4) institutional
food servicecompanieservingschools hospitalsandcorporatefacilities. Thecharacteristicef thefour

segmentaresummarizedn thefollowing table

Table 4. Food Servicépportunities for U.S. Food Exporters

Restaurants Hotels/ Bars/ Institutional
..... Travelrelated :  Coffee shops
Share (2008) 527% i 13.2% 20.5% 13.6%
Future growth expectations* HtomMm : H HtoM M
Receptivity to imports** H ¢+ H HtoM H
Especially suitable for: : 5
High quality/high price HtoM _ H M L
Good quality/low price H H H H
New products H 5 H 5 H 5 H

*Growth expectations:H-high; M-moderatel_-low; D-decline
**Receptivity ratings:H-high; M-medium;L-low
Sources:FoodServicelndustryResearctCenter,ATO estimate®f import growthandreceptivity).

Chart 2. Food ServiceDistribution Channel (2008)

Food Service Distribution Channel (2008)

Hotelé Trawel, 13.2%

Bar=/C offee Shops,
205%

Restaurants, 52.7%

Institutiors, 13.6%

SourceFoodServicelndustryResearciCenter

[Table 5. Share ofRestaurant Sales by Type of Outlet (2008)

General restaurants 70.7%
Noodle shops 8.4%
Sushi shops 10.®%6
Others 10.2%

100.0%




Source: Food Service Industry Research C

Restaurants: Therestauransegmenbffersthe bestexportprospectdo the United Statesamongthe four
food servicesegmentsT his segmengeneratesnorethana half of the current food servicesalesand
comprisedour maintypesof outletsasshownin the Table5. Therestauransegmengenerated
approximatelydP¥12.8%rillion (US$126.44billion) in salesin 2008,0.9%increaseollowing anincreaseof
0.2%in thepreviousyea Whenlookinginto thefigurein detail,li Ge ne e @1 a increasedhsirgales
by 0.9%andfi Ot h iactudinyfastfood shopsshowedanincreaseof 3.3%,while bothi N o osdH cepns
i S us h o geslibedby 0.2%and0.1%respectivelyDueto the currentbadeconomyin Japanfastfood
shopswhich offer low-pricedmenu,showeda stronggrowth. swith theretail sector the HRI sectoris quite
fragmentedandmostrestauranbusinessearequite small. However,small,family-ownedrestauranthiawe
beendisappearingapidly dueto increasedompetitionwith HMR, food retailers,andrestauranthain

operators.

Severaimajorii f a mielsyt aadhainsareinabeasinglyimportantfor U.S.exporters.Becauséahey
competeprimarily on price,theyareactive in globalsourcing. Thesechainsthusrepresena significant:
opportunityto U.S.food exporters.Chainrestaurantareparticularlyinterestedn semiprocessear
precookedoods.Premixedngredientsseasonalruits andvegetablesspecialtysaicesandseasoningsand

dessertareparticularlyattractiveproductsfor chainoperators:.

Japarhasalargeandcompetitivefastfood segmenmadeup of bothdomesticandoverseasperatorsN
Most gyudon(beefbowl) restauranthainshavelong beenbig U.S. beefbuyers andthey sufferedmajor
lossedrom thebanon U.S.beefimportsdueto BSE. Generally fastfood restauranbperatorsarevolume
buyersof specificraw materials. In additionto low cost suppliersmustprovidea stablesupplyof products

ataspecificquality to competeeffectivelyin this segment.

Exporterscanapproachmostlargerestauranthainsdirectly but for the smallerchains exporteranustbuild

relationshipswith tradingcompaniesor majorfood servicewholesalers;.

Hotels and travel and entertainment-related: Major hotelsareattractivemarketsfor U.S.
exporters.TheyaremoreorientedtowardWesternfood andfrequentlyhavefi f of oadiproniotions
featuringavarietyof co u n t cuisies.B x p o rchalengaiesin developingeffectivedistribution
channeldo reachthem.Hotelsoffer high consumewisibility andthuspromotionalvaluefor exporters.
Highlighting thefactthata particulare x p o rptoducti®usedoy a majorupscalehotelchain,for example,

is agoodway to promotethe productto retailersandotherprospectivebuyers.



Railway companiesandairlinesoperatekitchensin Tokyo andOsakawhile the overseasirlinestendto use:
contractcaterersTheseJapaneseompaniesendto emphasizelapaneseuisineandthusarelessreceptive
to importedWesternproducts.

Themeparksarealsoanimportantpartof the sector Restaurantandsnackoutletsat both Tokyo
DisneylandandUniversalStudioThemePark,for example drawmillions of visitorseveryyear. Other
themeparksaroundthe countryalsoattractthousand®f visitors a dayandoffer opportunitiego U.S.food

exporters.

Bars and coffeeshops: Theseestablishmentaccountor 20.5%o0f thetotal food servicesales. Thesales
from thesegmenshowedl.5%decreasén 2008following 4.1%decreasén the previousyear. While
foreign chainssuchasStarbuckdhavemadesignificantinroadsin Japaroverthelastfew years,coffeeshops
in generalwerehit by a majorblow showinga decreasef 4.4%dueto thebadeconomyin JapanStill the

segments a major marketfor foreignbeveragesndsnackfoods.

Institutional food markets: Theinstitutional marketcomprisedf cafeteriast factories offices,hospitals;
andschoolcafeteriagenerate®31.77billion in 2008,accountingor 13.6%of the total food servicesales.
Theoperation®of theinstitutionsaretypically servedby contractcaerers. Building relationshipswith
catererss, therefore gssentiato crackthis market. Both contractcaterersaandinstitutionswith their own
kitchensaretypically servicedby largefood servicewholesalers.Becauseéhe mostimportantcriterionfor
institutionalsuppliersis costcompetitivenesghe sectoroffers hugemarketpotentialto U.S. exporters,

which oftenenjoysignificantadvantage this respeci.

Theinstitutionalcateringmarketshrankin 2008 mainly dueto the sluggisheconomy characterizedy
corporatdayoffs, consolidatiorof officesandfactories,andcutbacksn corporatdringe benefits. However,
long-termprospectsrebrighterashigherdemandrom contractcatererservingthe hospitalandsocial
welfaresegmentss expected. This growthwill bedrivenby anagingpopulation reformsof the medical

insuranceprogramfor the elderly,andthe launchof a nursingcareinsuranceprogram.

Food ProcessingSector
AppendixC lists importantfood manufacturers severafood sectors. Thesefood processorsffer a

numberof opportunitiedo U.S. exportersandtheyhavethe capacityto buy thefollowing typesof products
from overseas:

¢ Ingredientdor productionin Japan;



e Finishedproductsto be soldundertheir own labels;
e Finishedproductsto besoldunderthee x p o rbrared bubdéstributedthroughthei mpor t er
channels.
Dealingwith food processorsffersadvantageasfollows:
¢ Theyoftenbuyin largevolume;
e Theyhavesophisticatedlistributionsystems;
e Theyhaveagoodunderstandingf theirs u p p Ibusiaesse

Be preparedor requestsrom Japaneseanufacturersastheyarevery demandingegardinghereleaseof
dataon productquality, scientificdata,origin of ingredientsandotherrelatedinformation. In large part,the
trendin regulationdrom the Governmenbf Japarrequiresmanufacturerso protectthemselve$rom risks.
Suchinformationis alsoincreasinglyimportantbecaus®f recentfood scandalsn Japanandgrowing
concernsaaboutfood safetyandtraceabilityamongJapaneseonsumers.U.S. exporteranustbe preparedo

dealpositivelyandpromptlywith theseissuego competdn this market.

For moreinformationon this segmentpleasereadthe Japanes€oodProcessingectorReportproducedby
the ATO in Tokyo, Japanhttp://www.fas.usda.gov/gainfiles/200703/146280587%.pdf

Online Salesin Japan
In 2008thetotal numberof Internetsubscribersn Japarreache®4 million, almostdoubledsince2000.

whenthe numberof usersrecorded48 million. Nowadaysthe useof the Internetis gettingmoreandmore
popularamonglapanespeopleande-commerces gainingpopularityaswell.

Foodis oneof themainitems sold on the Internet. Accordingto a surveyconductedy YanoResearch
Institute,thefood salesof GMS, supermarkeand CVS throughthe Internetis increasingandrecordedb222
million in 2008, with its salesexpectedo grow 26%to reach$280million in 2009. Foodsalesthroughthe
Internetareexpectedo grow rapidly for yearsto come. The mainstayof the growth of thefood saleson the
netis consideredo beorganicfood andnaturalfood. Thefollowing tableshowssomeof the mainwebsites

selling food products.

Table 6. Japan Websites Selling Food Products

Company Name Site Address

Rakuten http://www.rakuten.co.jp/
e-Yukiseikatsu http://www.euki.com/



http://www.fas.usda.gov/gainfiles/200703/146280587.pdf
http://www.rakuten.co.jp/
http://www.eu-ki.com/

Oisix Co., Ltd. http://www.oisix.com/
Pal System Consumers Cooperative Uniofhttp://www.pal.or.jp/group/

Radish Boya http://www.radishbeya.co.jp/
Polan Organic Farming Association (POFA) |http://www.pofa.jp/
Tengu Natural Foods http://www.alishan.jp/shop/nfoscomm/catalog/

Population Trends
J a p opdlationhasundergonalynamicshiftsin ageproportionssincethel 9 & @ith decreasing

numberof birthsanda growingagingpopulation. Until recently,Japarhadbeenexperiencingsmallbut
steadyannualpopulationgrowth. It wasnotuntil thefirst half of 2005thatJaparexperiencedhegative:
populationgrowth,whenthe numberof deathsoutnumberedhe numberof births. Accordingto MHLW,
Japarexperience -0.01%populationdeclinein 2005for thefist time since1988whenJaparbegan
compilingpopulationstatistics.In 2009,J a p @opdlaionbeganat127.6million. By theyear205C

J a p opdlaionis predictedo decreaseo 95 million, with theratio of individualsover 65 climbing from
7% (inthel 9 7 QoB%.

IV. Best High -Value Import Prospects

Thefollowing presentslist of productswhich atthe presentime we believecanbeconsideredi b e s t ¢
import prospects.Theywereselectecbasedn a numberof criteriad high volume,demonstratedrowth,

andU.S.competitiveness.

Table 7. Best Import Prospects

Product HS Code 2007 |2007 World| 5-Yr Avg. | Import Tariff Rate Key Constraints to Market
Category Market Imports Annual Market Development | Attractiveness for
Size (1,00(¢ (1000 MT) | Import U.S.A.
MT) Growth
Pork 0203 1627 755 -3% JPY361~482 per kg [Currently, market In 2008, pork

growth of U.S. beefis |[imports from Jan-
not expected to effect [Jul have increased
consumption of pork, |by 22% from

but if Japan were to  [2007. This is

end age restrictions onjmainly due to

beef, pork increased
consumption would  Jproduction and
fall. feed cost of
domestic
producers.
Snack Food [1905.902106.90.92J327 106 47% 6%~34% Snack food companies|Suppliers that can
(excl nuts) |4 have had products offer custom

pulled from shelves  |packaging and
due to Chinese tainted [flexibility on

milk scandal. ingredients and
This could affect U.S. [production process
suppliers who use milk jwill have greater
products from China [success over

as ingredients. others. Products
containing healthy,
functional
ingredients have



http://www.oisix.com/
http://www.pal.or.jp/group/
http://www.radishbo-ya.co.jp/
http://www.pofa.jp/
http://www.alishan.jp/shop/nfoscomm/catalog/

stronger consumer
appeal.

Frozen 0710 2004 871 773 11% 696~23.8% Recent pesticide The market for
Vegetables contamination in imported frozen
Chinese food products vegetables has
may deter consumers [quadrupled over
from purchasing the last 20
frozen food years. As
Products. Also, Japanese
Japanese frozen food |consumers
companies are become more
becoming more active [familiar with frozen
overseas to bring foods, demand will
frozen products into  |increase. Also, the
Japan. U.S. is the largest
supplier of frozen
potato products.
Peanuts 1202 36 -4.74% JPY617~726 per kg |For around 12 months,|Because of the
and/or 10% starting in late 2007, |problems with
China halted exports |Chinese peanuts,
to Japan of large size |Japanese
peanuts due to the importers want to
increase in pesticide [expand their supply|
violations. of peanuts to
Peanuts from China  [include countries
are inexpensive other than China.
compared to peanuts [This situation
from the United creates
States. opportunities for
MRL and aflatoxin are [U.S. exporters.
barriers for U.S.
shellers to meet
lJapanese regulations
High Quality|2009 901,673 KL321673 KL [31% JPY23~27 per kg or  |Strong competition [World imports are
Natural Frui 5.4%~29.8% from China and Brazil, [increasing in Japan
Juice with some lesser- as consumers
producing countries  [become more
gaining market share |health conscious.
as well. Imports from the
U.S. increased by
22% in 2007, and
are expected to
increase in
2008. Orange and
grapefruit juice
have the largest
share.
Berries 0810.20 0810.40 [6.2 4.7 38% 696~9.6% The U.S. market share |Varieties falling
0811.20 of imports has under HS code
decreased from 40% [0810.20 have seen
to 32% in the last 5 a steady increase
years, and world over the last 5
imports are expected [years.
to be low in Increasing
2008. Promotional competition from
effort is needed. Mexico is still
minor.
0801 0802 79 65.6 -24% Free~12% hile there is currently|increasing
Tree Nuts limited competition consumer

from other countries,
U.S. producers should
keep safety issues a
top priority to ensure
U.S. exports to Japan
remain high.

awareness and
health benefits of
nuts has increased
consumption
recently. Producers
should continue
promotion in baking
and confectionary
sectors, as well as

exploring new




sectors.

\Wine 2204 239,796 KL|174.441 KL [0.25% 15% or JPY125 per Japanese wine market [Total imports have
liter, whichever is the |is very competitive, remained stable,
less, subject to a with France and Italy |confirming that the
minimum customs dut]leading exports Japanese wine
of JIPY67 per liter. respectively. The U.S.|market has

following with 14.6% offrecovered. The
the import market in  |value of U.S.
2007. While the U.S. [imports has
has excelled in the increased due to
lower end of the marketing
market, the programs, the
development of mid- |strong yen, and
range products will be [increasing sales of
a challenge for the more moderately
United States. priced New World
and California
wines.

Pet Food [2309 773 407 -8% Free~PY59.5 per kg, |Contaminated pet food|While the number
plus JPY6 for every 19from China has led the of pets in Japan is
exceeding 10% by  |Japanese government |increasing, pet size
lweight of lactose to create regulations |is decreasing,
contained. for per food applying tofresulting in less

manufacturing, import |consumption. U.S.

and producers should

distribution. Producers{concentrate on

should be sure their  |high-quality

products comply. products for smaller
animals.

Cakes, 1905 608 112 51% 9%~29.8%% Rising price of inputs [The average price

\Waffles, Piej has decreased total  [for U.S. products

orld exports to remains competitive)

Japan. China has with China, possible]

increased market allowing the U.S. to

share while U.S. acquire market

market share has share in the wake

declined over the last [of Chinese tainted

5 years. food scandals.

Salmon 0302.12 0303.11 387 152 -17% 3.5% Farm raised frozen There is an

0303.19 0303.22 Salmon from Norway |increase in the

and Chile continues to [demand for U.S.

dominate the market [inat ur al o

along with an increase [salmon as opposed

in fresh salmon to the farm raised

exports from Canada. [salmon. Seasonal

Prices have risen due |promotion remains

to the increase in a plus.

global oil prices.

Reduction in

IJapanese fish

purchases due to a

shift towards

increased meat

consumption.

Non- 2202.90 2209.00 |74,862 KL |72,675 KL |107% 9.6%~13.4% (Competition from the |Market is

alcoholic major Japanese continually growing

Beverages domestic brands and |with a strong

the growing variety of |[demand for health

other imported non-  |conscious and diet

alcoholic beverages. [drinks. The higher
cost of beer and
other alcoholic
beverages will
result in the
continued attraction
of these alternative
products.

Functional |- JPY1.2 -~ -~ See specific product [Japan has important |The market is

Foods trillion category food standard growing very




requirements that rapidly, increasing
must be met. For the [61% in the past 6
lJapanese to recognizefyears. The aging
any new beneficial population is a
laspects of food, growing segment of

scientific evidence, interest, as well as
leducation and products targeting
promotion is specific health
necessary. conditions.
Food 2106.9 -- 369 36% 9%~29.8% Health issues are a Key market drivers
Preparation +JPY1,159per kg major concern in such as declining
Products [Japan. Japanese home cooking and
consumers consider  |greater demand for
Japanese products to [convenience and
be safer than over- ready-to-eat foods
seas products, so indicate that
producers should makeldemand for
sure their products processed food
comply with Japanese [products should
regulations and be continue to grow for
illing to tailor their the foreseeable
product to the future.
Japanese market.
Craft Beer [2203 3,491,118 [31,830 KL [-11% Free lJapanese government [Redevelopment
KL imposes higher tax on |projects create new

beer compared with  |pubs and

other liquors. restaurants

Five major domestic  |increasing
brewers control 98.4% [opportunities for
of the beer market craft beer.
Holidays and
special occasions
offer good times to
market high quality

products.

SourcesATOs; Ministry of Agriculture, ForestryandFisheriesMinistry of Economy,TradeandIndustry; Ministry of Finance;

JaparfFrozenFoodAssociation,ChocolateandCocoaAssociationof JapanPetFoodManufacturerdssociation;ZenkokuSeiryoL

Inryou Kogyokai; Fuji Keizai; BrewersAssociationof Japan.Note: The 2007 marketsizeis anestimatemadeby ATO.

V. Key Tables and Charts
Thesefollowing tablesandchartsareincludedto provideU.S. exporterswith a betterunderstandingf
Japanes&ood marketandeconomy.

Table A. Key Trade & Demographicinformation

Data is for 2008

Agricultural Imports From All Countries ($Mil)).S. Market Share (%)

$79,200 / U.S.24.59%

Consumer Food Imports From All Countries ($Mil)/U.S. Market Share (%)

$26,770 / U.S. 19.93%

Edible Fishery Imports From All Countries ($Mil)/U.S. Market Share (%)

$14,053/ U.S. 10.69%

Total Population (Millions)/Annual Growth Rate (%)

127.69. /0.06%

Number of Major Metropolitan Areas 12

Per Capita Gross Domestic Product (U.S. Dollars) $34,200 est.
Unemployment Rate (%) 4.0%
Percent of FemalRopulation Employed 46.6%

Exchange Rate (Japan Yen per US$)

104.23 (Ann. Avg.)

StatisticsBureau Ministry of InternalAffairs andCommunication{J.S. Bureauof Labor Statistics

1/Total Population/AnnuaGrowth Rate:http://www.stat.go.jp/english/data/jinsui/2008np/index. htm

2/CIA World Factbook,andthe NationalInstituteof PopulatiorandSocialSecurityResearcn



http://www.stat.go.jp/english/data/jinsui/2008np/index.htm

GDP PerCapita:https://www.cia.gov/library/publications/theorld-factbook/geos/ja.html

3/ UnemploymenRate:http://www.stat.ggp/english/data/roudou/154b.htm

4/Percenbf FemalePopulationEmployed:http://www.stat.go.jp/english/data/roudou/154b. tm
*Percentof womenin thelaborforce (15 yearsold or older).

5/ExchangeRate:http://www.customs.go.jp/toukei/info/index_e.ktm

Table B. ConsumerFood and Edible Fishery Product Imports

[Japanese Imports Imports from the World Imports from the U.S. U.S. Market Share %

(in Millions of Dollars) 2006 2007 2008 2006 2007 2008 2006 2007 2008

CONSUMER-ORIENTED

AGRICULTURAL TOTAL 22,924.9' 23,964.7: 26,770.1 4,218.5. 4,525.6 5,336.4: 18.4( 18.8¢ 19.93
Snack Foods (excl Nuts) 476.1¢ 518.7¢  590.0¢ 39.2: 4051  41.2¢ 8.2¢ 7.81 6.99
Breakfast Cereals & Pancake Mix 14.9¢ 16.32 16.2¢ 3.2z 2.72 2.31 21.5¢ 16.6% 14.14
RedMeats, Fresh/Chilled/Frozen | 5,715.8! 5,972.3: 6,874.6! 1,223.7¢ 1,493.3! 2,133.8! 21.47 25.0( 31.04
Red Meats, Prepared/Preserved 1,955.7° 2,027.3. 2,177.91 206.3¢ 248.7% 313.6: 10.5¢ 12.21 14.4
Poultry Meat 7440  752.2¢ 1,376.7'  33.82  40.17  50.0¢ 4.5¢ 5.3¢ 3.64
Dairy Products 407.37 553.90 669.3t  60.0:  74.5¢ 129.9* 14.7¢ 13.4¢ 19.4]
Eggs & Products 114.5¢ 1235! 1163  36.8¢  31.1F  42.8( 32.1¢ 25.2: 25.73
Fresh Fruit 1,523.6! 1,577.6! 1,787.21 435.0! 414.9¢ 418.4 28.5¢ 26.3( 23.4]
Fresh Vegetables 827.6° 661.9¢ 591.4! 116.0¢  98.6°  90.2¢ 14.0: 14.9( 15.2
Processed Fruit & Vegetables 3,381.00 3,430.3' 3,399.7. 588.37 612.4¢ 674.3¢ 17.4C 17.8¢ 19.84
Fruit & Vegetable Juices 632.0 783.5! 806.0¢ 102.9¢ 135.9: 130.6: 16.3( 17.3¢ 16.21
Tree Nuts 378.1! 347.4¢ 3456! 230.60 212.0¢ 199.4« 60.9¢ 61.02 57.1
Wine & Beer 1,229.3] 1,317.6: 1,406.9 69.5¢ 76.2¢€ 79.3¢€ 5.6€ 5.7¢ 5.64
Nursery Products & Cut Flowers 479.8( 509.8: 535.7! 8.2t 8.6¢ 8.2( 1.72 1.7C 1.53
Pet Foods (Dog & Cat Food) 699.9¢ 681.6° 795.6! 220.0: 175.0C 199.6: 31.4¢ 25.61 25.04

Other Consume®riented Products 3,621.9° 3,848.4! 4,225.4( 810.4: 817.1. 768.6: 22.3¢ 21.2¢ 18.14

FISH & SEAFOOD PRODUCTS 13,523.1. 12,763.91 14,052.5 1,256.1: 1,171.0- 1,502.0: 9.2¢ 9.17 10.64

Salmon, Whole/ Eviscerated/Canne|  764.3:  756.4« 784.60  84.3¢  949(  95.3¢ 11.0¢ 12.5¢ 12.14
Crustaceans 3,991.1 3,673.0. 3,827.8' 90.6°  67.2f 112.5¢ 2.27 1.82 2.94
Surimi (Fish Paste) 691.5¢ 706.5¢ 1,049.0. 263.3¢ 256.1¢ 366.3: 38.0¢ 36.2¢ 34.93
Molluscs 1,281.5¢ 1,252.2: 1,285.9:  46.0¢  455¢  42.2¢ 3.6C 3.64 3.29
Other Edible Fish & Seafood 4,538.1° 4,197.7. 4,536.71 4727 416.9. 520.4: 10.4: 9.9t 11.47

IAGRICULTURAL PRODUCT

TOTAL 39,384.3 43,601.354,019.3510,183.9C12,456.7717,085.4€25.86 28.57  31.63

IAGRICULTURAL, FISH &

FORESTRY TOTAL 64,750.7 68,138.079,199.8912,326.0€14,501.8519474.8419.04  21.28  24.59

Source: World Trade Atlas

Table C. Top 15 Suppliers of ConsumerFoodsand Edible Fishery Products

Japan - Top 15 Suppliers

CONSUMER-ORIENTED AGRICULTURAL
$1,000 2006 2007

2008

United States 4,218,526 4,525,641

5,336,421

IMPORTS FISH & SEAFOOD PRODUCTS

$1,000
China

2006

3,147,946

2007
2,695,145

2008
2,430,397



https://www.cia.gov/library/publications/the-world-factbook/geos/ja.html
http://www.stat.go.jp/english/data/roudou/154b.htm
http://www.stat.go.jp/english/data/roudou/154b.htm
http://www.customs.go.jp/toukei/info/index_e.htm

China 4,253,272 4,213,625 3,695,592 United States 1,256,133 1,171,038 1,502,042,
Australia 2,835,087 2,834,009 2,955,101 Russia 982,872 1,018,159 1,281,548,
Thailand 1,310,049 1,365,849 1,904,564 Thailand 954,888 971,524 1,113,153
Brazil 899,941 963,366 1,550,994 Chile 911,921 885,811 943,002
France 1,369,693 1,481,741 1,541,726 Vietnam 789,917 688,417 755,695
New Zealand 985,461 1,047,432 1,195,466 Indonesia 697,353 692,798 731,254
Canada 932,253 973,084 1,134,581 Korea South 567,764 526,323 652,420
Denmark 898,955 866,155 975,290 Norway 381,987 441,791 576,787
Philippines 655,191 705,232 917,979 Taiwan 626,584 562,137 564,038
Italy 477,441 533,742 652,792 Canada 434,282 410,963 441,491
Mexico 428,683 471,779 583,418 India 307,233 299,697 310,413
Korea South 461,842 466,379 542,627 Australia 305,982 298,820 290,763
Netherlands 408,631 471,159 496,686 Philippines 175,535 166,632 191,944
Singapore 290,269 343,924 464,233 Spain 107,993 112,749 166,725
Other 2,499,694 2,701,617 2,822,658 Other 1,882,933 1,815,470 2,100,902
\World 22,924,988 23,964,734 26,770,128 \World 13,523,116 12,763,900 14,052,574

Source: World TradeAtlas

Chart 1. Japanese~ood Import Mix from All Sources
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Chart 2. Trends in U.S. Sharesof Japanese~ood and Agricultural Imports
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Chart 4.J a p aFodd Expenditure Comparedto the United States
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Chart 5. JapaneseFood Selfi sufficiency Rate and Declining Farmer Population (199G:2005)
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Chart 6.J a p aRoguktion Growth and ExpectedDecline



1350 30

S
"g 128 | 125 g
8 —— s ad o
= — *4_*_,4* —1— 4 20 %
i 126 | _‘__0-'4" =
o {15 =
]
2 124 é
x {10 B
o,
S 12z | is &
e
w
120 0
1550 2000 2010 2020

1 Population —e—Elderlyovwersh

Source:Nationallnstituteof Populationand SocialSecurityResearch.

Chart 7. JapanesdJnemploymentRate 1998200¢&
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Appendix A. Japanese Retailers
- 2008AverageExchangeRateof Y104.23is usedfor both AppendixA andB

Table A-1: Top 10 Supermarkets(2008)



Rank Company Sales US$| No. of Location Telephone/Fax URL Address
Name bil. Oultlets
Tel: 81(0)43212-6000
Fax: 81(0)422126849 1-5-1 Nakase, Mihamé#u,
1 Aeon Retail 19.52 569 Nationwide www.aeon.info Chiba 2618515
Tel: 81(0)362382111
Fax: 81(0)334596873 4-1-4 ShibaKoen
2 Ito-Yokado 14.03 179 Nationwide | http://www.itoyokado.co.jpjMinato-ku, Tokyo 1058571
Tel: 81(0)58724-8111
Fax: 81(0)58724-8024 1 Amaike Gotandacho,
3 Uny 11.42* 229 Nationwide WWW.UNY.Co.jp Inazawa, Aichi492-8680
Tel: 81(0)363887100  [2-4-1 Shibakoen, Minatéu,
4 Daiei 9.99* 207 Nationwide www.daiei.co.jp Tokyo 1058514
Tel: 81(0)82264-3211 2-22, Kyobashicho,
Kinki, Fax: 81(0)8226-5895 Minami-ku Hiroshimashi,
5 lzumi 4.80* 83 Chugoku WWW.iZumi.co.jp Hiroshima 7320828
1-19-4 Higashi Nakajima
Tel: 81(0)668152600 Higashiyodogaw&u
6 Life Corp. 4.44 201 Nationwide http://www.lifecorp.jp Osakashi,533-8558
Tel: 81(0)74926-9610 31, Koizumicho, Hikone
7 Heiwado 3.95*% 104 |Kinki, Chubul http://www.heiwado.jp/ shi, Shiga 5220043
Tel: 81(0)66657-3310 1-4-4 HanazoneéMinami,
Fax: 81(0)66657-3398 Nishinariku, Osaka 557
8 Izumiya 3.66* 87 Kinki WWW.izumiya.co.jp 0015
Tel: 81(0)24924-3211 2-18-2 Asahi, Gunsasshi,
9 Yorkbenimaru 3.35 203 Nationwide |http://www.yorkbeni.co.jp/ Fukushimaken
Tel: 81(0)335901110 5-51-12 Higashilkebukuro
Fax: 81(0)33590-4642 Toshimaku, Tokyo 170
10 Maruetsu 3.28* 245 Kanto Www.maruetsu.co.jp 8401

SourcesNikkei MarketingJournalfi R e SextorRanking2 0 0(8ude24,2009),andcompanyannualreports.* Salesareshownby

consolidatedase.

Table A-2: Top 10 Department Stores(2008)

Rank [ Company [SalesUS{y *No. of Location Telephone/Fax URL Address
Name bil. Outlets
(Domestic)
Tel: 81(0)66631-1101
Fax: 81(0)666325195 5-1-5 Namba,
1 Takashimaya 9.37* 20 Nationwide www.takashimaya.co.jp [Chuoku, Osaka 548510
Tel: 81(0)33241-3311 1-4-1 Nihonbashi
Fax: 81(0)332424559 Muromachi,
2 Mitsukoshi 6.12 13 Nationwide www.mitsukoshi.co.jp  [Chuoku, Tokyo 1038001
1-8-3 Chuceku
Tel: 81(0) 662813111  [Shinsaibashisuiji
3 Sogou 4.63 28 Kansai WWW.S0gGJ0go.com Osaka 5420085
Tel: 81(0)66271-1231
Fax: 81(0)662451343 1-7-1 Shinsaibashbuiji,
4 Daimaru 4.35 6 Nationwide www.daimaru.co.jp Chuoku, Osaka 548501
1-28-1 Minami Ikebukuro
Kanto, Kinki, Tel: 81(0)339810111 [Toshimaku, Tokyo 171
5 Seibu 4.32 28 Hokkaido http://lwww?2.seibu.co.jp  |8569
Tel: 81(0)333521111 3-14-1, Shinjyuku,
Fax: 81(0)352735321 Shinjyukuku, Tokyo, 160
6 Isetan 4.17 7 Kanto www.isetan.co.jp 8011
Hankyu Tel: 81(0)66361-1381 8-7 Kakutacho
7 Hanshin 3.74 15 Kinki, Kanto Fax: 81(0)66486:6048 Kita-ku, Osaka 53@350



http://www.aeon.info/
http://www.itoyokado.co.jp/
http://www.uny.co.jp/
http://www.daiei.co.jp/
http://www.izumi.co.jp/
http://www.lifecorp.jp/
http://www.heiwado.jp/
http://www.yorkbeni.co.jp/
http://www.maruetsu.co.jp/
http://www.mitsukoshi.co.jp/
http://www.sogo-gogo.com/
http://www.daimaru.co.jp/
http://www2.seibu.co.jp/
http://www.isetan.co.jp/

www.hankyudept.co.jp
Tel: 81(0)33477-3111 2-24-1 Dogenzaka,
Fax: 81(0)33496: 7200 Shibuyaku Tokyo 150
8 Tokyu 2.73* 11 Kanto www.tokyu-dept.co.jp 8019
Tel: 81(0)666241111 1-1-43 Abenosuji
9 Kintetsu 2.69* 13 Kinki www.d-Kintetsu.co.jp/ IAbenoku, Osaka 548545
3-16-1 Sakae, Kanéu,
TEL 81(0)52251-1111 |Nagoyashi, Aichi
10 | Matsuzakaya 2.49 8 Nationwide |http://www.matsuzakaya.co.jpjken 460-0008

SourcesNikkei MarketingJournali R e SectorRanking2 0 0(8ude24,2009),andcompanyannualreports.* Salesareshownby

consolidatedase.

Table A-3: Top 10 ConvenienceStores(2008)

Rank | Store Name | Sales | No.of | Location Telephone/Fax Address
(Parent) USS$ bil | Outlets URL
SevenrEleven Tel: 81(0)362383711 2-8-8 Chiyoda
(Seven &l Www.sej.co.jp/english Chiyodaku,
1 Holdings) 26.50 | 12,382 [ Nationwide Tokyo 1028455
Tel: 81(0)354352770 6th floor East Tower, Gat|
www.lawson.co.jp City Ohsaki, 111-2,
Lawson Osaki Shimgawaku
2 (Mitsubishi) 14.96 | 9,527 | Nationwide Tokyo 1418643
Tel: 81(0)339896600 4-26-10 Higashi
Fax: 81(0)353961810 Ikebukuro,
Family Mart www.family.co.jp Toshimaku, Tokyo 170
3 (Itochu) 11.95 | 14,651 | Nationwide 8404
CircleK Sunkug Tel: 81(0)36220-9000 2-28-2 Shiba, Minateku,
4 (Uny) 8.55 | 6,166 | Nationwide|http://www.circleksunkus.jp/engligTokyo 1058539
Mini-Stop Kanto, Tel: 81(0)43212-6471 1-5-1 Nakase, Mihamé&u,
5 (AEON) 2.91 | 3,270 |Tokai, Kinki WWW.Mministop.co.jp Chiba 2618515
Tel: 81(0)473230001 Sun Plaza 35 Bldg.,
Daily Yamazaki Fax: 81(0)47324-0082 1-9-2 Ichikawa, Ichikawa
6 (Yamazaki) 2.06 1,647 | Nationwide www.daily-yamazaki.co.jp shi, Chiba 2728530
Tel: 81(0)11511-2796 Park 95 Bldg., Nishi 6,
Fax: 81(0)11511-2834 Minami 9, Chueku,
7 Seiko Mart 1.53 1,049 | Hokkaido www.seicomart.co.jp Sapporo 0648620
Tel: 81(0)355442610 13-1 Ichibancho, Chiyodd
AM/PM Fax: 81(0)35211-3593 ku Tokyo 1020082
8 | (Rex Holdings)] 1.45 | 1,129 | Nationwide WWww.ampm.co.jp
Tel: 81(0)45651-2111 17 NihonOdori, Nakaku
9 |Three F Co., Ltd 1.08 650 Kanto www.threef.co.jp/ 'Yokohama 231-8507
Tel 81(0)82837-3500 6651 Oazakuchi As&ho,
Fax 81(0)82837-3540 Asakitaku, Hiroshimashi,
10 Popular 1.00 701 | Nationwide http://www.poplarcvs.co.jp/ Hiroshimaken 7313395

SourcesNikkei MarketingJournali C o n v e 8toreRankirg2 0 0 (8uly 22,2009),andcompanyannualreports. Salesare
shownby consolidatedase.

Table A-4: Top 10FoodWholesalers(2008)

Sales USY
bil

Telephone/Fax

Rank Location URL Address

Company Name



http://www.hankyu-dept.co.jp/
http://www.tokyu-dept.co.jp/
http://www.d-kintetsu.co.jp/
http://www.matsuzakaya.co.jp/
http://www.sej.co.jp/english
http://www.lawson.co.jp/
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http://www.poplar-cvs.co.jp/

Tel: 81(0)332764000

Fax: 81(0)332716523 1-1-1 Nihonbashi, Chudu,
1 Kokubu 14.12* Nationwide www.kokubu.co.jp Tokyo 1038241

Tel: 81(0)33767-5111

Fax:81(0)33767-0421 6-1-1 Heiwajima, Otaku,
2 Ryoshoku 13.45* Nationwide www.ryoshoku.co.jp Tokyo 1436556

Tel: 81(0)368591111

Fax: 81(0)334104626 3-1-3 Ikejiri, Setagayku,
3 Nippon Access | 13.12* Nationwide WWW.Nipponraccess.co.jp Tokyo 154-8501

Tel: 81(0)79833-7650 0-20, Matsubaraho,

Fax:81(0)79822-5637 Nishinomiyashi, Hyogo
4 Kato Sangyo 6.15* Nationwide www.katosangyo.co.jp 662-8543

Tel: 81(0)66947-9811

Fax: 81(0)669479510 2-2-22 Shiromi, Chueku,
5 Itochu Foods 5.80* Nationwide www.itochushokuhin.com Osaka 5465822

Tel: 81(0)332734955 International Division

Nihon Shurui Fax: 81(0)332731786 2-2-1 Yazsu, Chueu,

6 Hanbai 4.82* Nationwide www.nishuhan.co.jp Tokyo 1048466

Tel: 81(0)335511211

Fax: 81(0)355417467 2-10-9 Hacchobori, Chudwu,
7 Mitsui Foods 4.81* Nationwide | http://www.mitsuifoods.co.jp/ [Tokyo 1048277

2-15-5 Minami Harimaya

Tel: 81(0) 88882-7111 cho Kochishi, Kochi 780
8 Asahi Shokuhin| 3.46* Nationwide www.asask.co.jp 8505

Tel: 81(0)33271:1111

Fax: 81(0)332736360 2-2-8, Kyobashi, Chudu,
9 Meidi-ya Shoji 3.30 Nationwide www.meidiya.co.jp Tokyo 1048302

Tel: 81(0)356526300 3-15-1 Nihonbashi

Food Service Fax: 81(0)356526310 Hamamachi

10 Network 3.02* Nationwide www.fsnltd.co.jp Chuoku, Tokyo 1030007

SourcesNikkei MarketingJournali Wh o | dRan&img2 © 0 (8udy 29,2009),andcompanyannualrepats. *Salesareshownby
consolidatedase.

Appendix B. Japanese Food Service Companies
- 2008AverageExchangeRateof ¥104.23is usedfor both AppendixA andB
Table B-1: Top 10 Commercial Restaurant Food ServiceCompanies(2008)

Rank |Company Name[Sales USy{ No. of Location Telephone/Fax Address
bil. Oultlets URL
Tel: 81(0)333446251  |6-5-1 Nishi-Shinjuku,
Mc Don al Fax: 81(0)333446769  |Shinjukuku, Tokyo 163
1 Japan 4.97 3,754 Nationwide www.mcdonalds.co.jp [1339

Tel: 81(0)42251-8111  [1-25-8 NishiKubo,
Fax:81(0)42237-5240 Musashineshi, Tokyo

2 Skylark 2.56 2,403 Nationwide www.skylark.co.jp 180-8580
Nissin Health Tel: 81(0)332873611 2-7-3 Marunouchi,
Care Food Fax: 81(0)33287%3612 Chiyodaku, Tokyo, 100
3 Service 1.60 4,190 Nationwide Www. nifs.co.jp 6420

1-19-21 Kamimuta,

Tel: 81(0)92452-3600 Hakataku, Fukuoka 817
4 Plenus 1.45 2,431 Nationwide www.plenus.co.jp/ 8580

JJR Shinagawa East Bld
6F8F, 218-1 Konan,
Tel: 81(0)357838850  |Minato-ku, Tokyo 108

5 Zensho 1.35 1,203 Nationwide | http://www.zensho.co.jp/er{o075

Tel: 81(0)42236-8888 1-17-3 Nakamachi,

6 Monteroza [1.30 1,463 Nationwide Fax: 81(0)42236-8988 Musashineshi, Tokyo



http://www.kokubu.co.jp/
http://www.ryoshoku.co.jp/
http://www.nippon-access.co.jp/
http://www.katosangyo.co.jp/
http://www.itochu-shokuhin.com/
http://www.nishuhan.co.jp/
http://www.mitsuifoods.co.jp/
http://www.meidi-ya.co.jp/
http://www.fsnltd.co.jp/
http://www.mcdonalds.co.jp/
http://www.skylark.co.jp/
http://www.nifs.co.jp/
http://www.plenus.co.jp/
http://www.zensho.co.jp/

www.monteroza.co.jp |180-0006
Tel: 81(0)337190231 1-15-1 EbisuMinami,
Kentucky Fried Fax: 81(0)357227240  |Shibuyaku, Tokyo 150
7 Chicken Japan| 1.30 1,516 Nationwide http://www.kfc.co.jp/  |8586
Tel:81(0)66821-5006
Duskin Fax: 81(0)66821-5357  [1-33 Toyotsucho, Suita
8 (Mister Donut) [ 1.19 1,329 |Nationwide www.duskin.co.jp shi, Osaka 5649051
Reins Tel: 81(0)355442001 1-8-7 Roppongi, Minate
9 International 1.10 1,283 Nationwide WWW.reins.co.jp/ ku, Tokyo 106-0032
Tel: 81(0)78251-3050  [1-1-5 Nunobikimachi,
Fax: 81(0)78251-3146 Chuoku, Kobe, Hyogo
10 |Honke Kamadoy 1.07 2,265 Nationwide | www.honkekamadoya.co.j|651-0097

SourcesNikkei MarketingJournalfi F o $edriceRanking2 0 0 (81a@y 13,2009),andcompanyannualreports.Salesareshownby

consoldatedbase.

Table B-2: Top 5 Institutional Food ServiceCompanies(2008)

Rank Company Name Sales US$| Location Telephone/Fax URL Address
bil.
Tel: 81(0)33287-3611 2-7-3 Marunouchi,
Nisshin Healthcare Fax: 81(0)33287%3612 Chiyodaku, Tokyo, 100
1 Food Service 1.60 Nationwide www.nifs.co.jp 6420
Tel: 81(0)335923721 1-1-15 Nishi-Shimbashi,
Fax: 81(0)335026580 Minato-ku, Tokyo 105
2 Aim Services 0.93 Nationwide www.aimservices.co.jp  [0003
Tel: 81(0)333791211 3-2-17 Nishishinjuku,
http://www.greenhouse.co.jp/[Shinjukuku, Tokyo 163
3 Green House 0.81 Kanto 1477
Tel: 81(0)339840281 3-13-3, Higashi Ikebukurg
Seiyo Food Compas; Fax: 81(0)339833475 Toshimaku, Tokyo, 170
4 Group 0.79 Nationwide www.seiyofood.co.jp  [0013
Tel: 81(0)354006111 5-32-7 Shinbashi, Minato
5 Fuji Sangyo 0.61 Nationwide http://www.fuji-i.com/  |ku, Tokyo, 1050004

SourcesNikkei MarketingJournalfi F o $edriceRanking2 0 0 (81a@y 13,2009),andcompanyannualreports.Salesare shownby

consolidatedase.

Table B-3: Top 5 Home Meal ReplacementSectorand Bento Producers/Marketers (2008)

Rank Company |Sales US$b| No. of Location Telephone/Fax Address
Name Oultlets URL
Tel: 81(0)924523600 |1-19-21 Kamimuta, Hakata
1 Plenus |1.45 2,431 Nationwide www.plenus.co.jp/ ku, Fukuoka 818580
Tel: 81(0)78251-2308  [1-1-5 Nunobikimachi, Chuo
Honke Fax: 81(0)7851-3146 |ku, Kobe, Hyogo 65D097
2 Kamadoya 1.07 2,265 Nationwide | www.honkekamadoya.co.j
Tel: 81(0)334096000 [5-12-4 Zenkaren build 5™
Four Seeds Fax: 81(0)354664400 [floor, Minami Aoyama
3 (Pizzala) 0.58 693 Nationwide www.pizzala.co.jp Minato-ku Tokyo, 107-0062
Tel: 81(0)333050180 [3-2-4 Sengawacho, Chofu,
Fax: 81(0)333050330 [Tokyo 1820002
4 Origin Toshu 0.454 592 Nationwide www.hurxley.co.jp
Tel: 81(0)784352800 |15-2 Uozakihamecho,
Fax: 81(0)784352805 [Higashinadgu, Kobe 658
5 Rock Field 0.450 307 |Nationwide | http://www.rockfield.co.jp/|0024



http://www.monteroza.co.jp/
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SourcesNikkei MarketingJournali F o $edriceRanking2 0 0 (81ay 13,2009),andcompanyannualreports.Salesareshownby
consolidatedase.

Appendix C. Japanese Food Manufacturers by Product Category

Table C-1 Frozen Foods

Company Namg Share % Main Product
Nichirei 20.2 Fried Rice and Vegetables
[Tobacco, seasonings,
JT Group 16.7 |cooking oils, home use
products

Maruha Nichiro

Holdings 15.0 Fried Shrimp, frozen noodl

Ajinomoto Frozer] Fisheries products, proces
11.7

Foods foods

Nippon Suisan 79

Kaisha ' Seafood

Table C-2 Ham & Sausage

Company Nam¢g Share % Main Products
Nippon Meat
Packers 210 Meat
Itoham Foods 18.1

Ham, Sausages

Marudai Food 17.0 [Ham, Sausages & Meat

Prima Meat 99 |Meat
Packers
8.2
Yonekyu Meat Products

Table C-3 Ice cream

Company Namg Share % Main Products

17.1

Lotte Ice cream, snack
13.1

Morinaga Milk,Yogurt
12.1

Ezaki Glico Ice cream, snack
10.8

Meiji Dairies Cory Milk, Yogurt
10.6

Haagendaz Ice cream




Table C-4 Pasta
Company Name Share % Main Product
Flour, microwave
Nisshin Foods 31.2 |pasta
Nippon Flour Mills 25.7 |Flour
Showa Sangyo 7.1 Instant Noodles
Hagoromo Foods 7.1 Instant Noodles

(Sources:fi Ma r Shae2 0 0gullishedby Nikkei SangyoShimbunPublishing)

Table C-5 Instant Noodle

Company Name Share % Main Product
39.3 [Flour

Nissin Food Products

Toyo Suisan 20.4 |Seafood
Sanyo Foods

12.8 |instant Noodles

Myojo Foods 9.6 [Instant Noodles

Acecook 7.4 Instant Noodles

Table C-6 Beer

Company Name Share % Main Product
IAsahi Breweries 37.8 |Beer
Kirin Breweries 37.2 |Beer
Suntory 12.4 [Spirits, Wine, Beer
Sapporo Breweries 11.8 |Beer
Orion Breweries 0.8 [Shochu

Table C-7 Soft Drinks

Company Name Share % Main Product

CocaCola 29.4 [Non-alcoholic drinks

Suntory 20.3 |Nonralcoholic drinks




Kirin Beverage 11.1 [Non-alcoholic drinks
Ito En 9.2 Green Tea
[Asahi Soft Drinks 8.3 Green Tea

Table C-8 Tonic Drinks/Over-the-Counter

Preparations

Company Name Share % Main Product
40.8 [Tonic drinks
[Taisho Pharmaceutical
11.3 [Health drinks

Sato Pharmaceutical

Taiho Pharmaceutical

7.9 |Amino acid products

6.9 Tonic drinks
[Takeda Pharmaceutica

SSP

5.8 [Tonic Drinks

AppendixC SourcesNihon SangyoShimbun,i D o meShareSwrvey2 0 0 (8ufy 28,2009)exceptTableC-4

Appendix D. Key Contacts

Table D-1: U.S.Government

Organization Name

Telephone/Fax
URL/E -mail

Address

Agricultural Trade Office
American Embassy, Tokyo

Tel: 81(0)332245115
Fax: 81(0)335826429

www.usdajapan.org
atotokyo@fas.usda.gov

1-10-5 Akasaka
Minato-ku, Tokyo 1078420

Agricultural Trade Office
l/American Consulat&eneral Osaka

Tel: 81(0)663155904

Fax: 81(0)663155906
www.usdajapan.org

atoosaka@fas.usda.gov

2-11-5 NishiTenma
Osaka 5368543

Agricultural Affairs Office, American Embassy,
Tokyo

Tel: 81(0)332245105
Fax: 81(0)335890793

agtokyo@fas.usda.gov

1-10-5 Akasaka
Minato-ku, Tokyo 1078420

American Embassy Tokyo, Japan

Tel: 81(0)332245000
Fax: 81(0)335051862
http://tokyo.usembassy.gov/

1-10-5 Akasaka
Minato-ku, Tokyo 1078420

Animal and Plant Health Inspection Service
(APHIS)

Tel: 81(0)332245110
Fax: 81(0)332245291
www.aphis.usda.gov

1-10-5 Akasaka,
Minato-ku, Tokyo 1078420

FAS Washington

www.fas.usda.gov

1400 Independence Ave., SW



http://www.usdajapan.org/
http://www.usdajapan.org/
mailto:agtokyo@fas.usda.gov
http://www.aphis.usda.gov/

Washington, DC 20250

USDA Washington

www.usda.gov

1400 Independence Ave., SW
\Washington, DC 20250

Table D-2: U.S. State Government Officesin Japan

Organization Name Telephone/Fax Address
URL
Alabama Tel: 81(0)336553508 Fax: 81(0)%2323850 [Minami Aoyama Bldg. 5F,-1.0-2 Minami Aoyam§
www.ado.state.al.us Minato-ku, Tokyo 1070062
Alaska Tel: 81(0)33556:9621 Fax:0885569623 [Room 307 Central Bldg. 22, Ichibancho
www.alaska.or.jp Chiyodaku, Tokyo 1020082
Arizona Tel: 81(0)334928951 Fax: 81(0)34928951 |2-9-7-414, NishiGotanda
Www.arizonajapan.com Shinagaweku, Tokyo 1410031
Arkansas Tel: 81(0)35447-7471 Fax: 81(0y5447-7472]AIOS Hiroo Bldg. 8F, 111-2 Hiroo
www.arkansagp.org Shibuyaku, Tokyo 1560012
http://arkansasedc.com
Colorado Tel: 81(0)352721041 Fax: 81(0)38207-6685 [2-3-26 NishiWaseda
http://coloradojapan.org Shinjukuku, Tokyo 1690051
Florida Tel: 81(0)33230-0505 Fax: 81(0)%2130507 |Sakamiya #2 Bldg. 5F, 10 Ichibancho
www.eflorida.com Chiyodaku, Tokyo 1020082
Georgia Tel: 81(0)33539-1676 Fax: 81(0)35048233(2-7-16 Toranomon,
www.globatgeorgia.org Minato-ku, Tokyo 1050001
Idaho Tel: 81(0)#88547270 Fax: 81(0yB8547271[1521-3-602 Mikage Aza Shironomae, Mikagho
www.idahojapan.org Higashinadeku, Kobe 6580056
lllinois Tel: 81(0)332688011 Fax:81(0)382688700 [2-1 Ichigaya, Ichigay&adoharacho
www.commercestate.il.us Shinjukuku, Tokyo 1620842
Indiana Tel: 81(0)332343875 Fax: 81(0)382343886 |Ichinose Bldg. 5F, %-11, Koji-machi
www.in.gov/isda Chiyodaku, Tokyo 1020083
lowa Tel: 81(0)332226901 Fax: 81(0)382226902|Room 903 Central Bldg, 22 Ichibancho
www.iowatokyo.com Chiyodaku, Tokyo 1020082
WWw.iowa.gov
Kansas Tel: 81(0)332392844 Fax: 81(0)332392848 [Kioicho WITH Bldg 4F, 332 Kioicho
www.sunflowerstate.com Chiyodaku, Tokyo 1020094
www.kansascommerce.com
Kentucky Tel: 81(0)335822334 Fax: 81(0)35881298 [2-5-8 Akasaka
www.kentuckynet.com Minato-ku, Tokyo 1070052
Mississippi Tel: 81(0)45222-2047 Fax: 81(0)4222-2048 |YokohamaWorld Porters 6F,-2-1 Shinko
WWW.MIississippi.org Nakaku, Yokohama 23D001
Missouri Tel: 81(0)33586:1496 Fax: 81(0)8586:1498|S-303, Ark Executive Tower,-14-5 Akasaka



http://www.ado.state.al.us/
http://www.alaska.or.jp/
http://www.arizonajapan.com/
http://www.arkansas-jp.org/
http://arkansasedc.com/
http://coloradojapan.org/
http://www.eflorida.com/
http://www.global-georgia.org/
http://www.idahojapan.org/
http://www.commerce.state.il.us/
http://www.in.gov/isda
http://www.iowatokyo.com/
http://www.iowa.gov/
http://www.sunflower-state.com/
http://www.kansascommerce.com/
http://www.kentucky-net.com/

http://www.missourjapan.org/office.html

Minato-ku, Tokyo 1070052

Montana

Tel: 81(0)96385-0782 Fax: 81(0)9681-3343

http://agr.mt.gov
www.bigskyjapan.com

6-18-1, Suizeniji,
Kumamoto 8628570

North Carolina

Tel: 81(0)334359301 Fax: 81(0)34359303
Www.nccommerce.com
http://www.nctokyo.com/

Suzuki Bldg 5F, 20-4 Toranomon
Minato-ku, Tokyo 1050001

Ohio Tel: 81(0)334992493 Fax: 81(0)384993109 [Minami Aoyama First Bldg. 10F
http://ohio.gov/ 7-8-1 MinamiAoyama
Minato-ku, Tokyo 1070063
Oregon Tel: 81(0)33580:8951 Fax: 81(0)385809071 [Shimbashi Hara Bldg. 3F;20-5 Shimbashi

http://oregon.gov
WWw.oregonjapan.org

Minato-ku, Tokyo 1050004

Pennsylvania

Tel: 81(0)335055107 Fax: 81(0)%5494127
WWW.pajapan.org

KY Bldg 7F, 316-14, Roppongi
Minato-ku, Tokyo 1060032

Tennessee Tel: 81(0)452222042 Fax: 81(0)452222043|Yokohama World Porters 6B;2-1 Shinkacho
www.state.tn.us Nakaku, Yokohama 230001
http://www.tennesseejapan.com/
Texas Tel: 81(0)33400:1352 Fax: 81(0)384000570 [2-5-9 Hiroo
www.state.tx.us Shibuyaku, Tokyo 1560012
Virginia Tel: 81(0)35404-3424 Fax: 81(0)5404 3401 [Kamiyacho MT Bldg. 14F,8-20 Tranomon
Www.yesvirginia.org Minato-ku, Tokyo 1050001
Washington Tel: 81(0)35305 5035 Fax: 81(0)83055036 [5F Shin Tokyo Kaikan]-34-6 Asagayaminami
www.trade.wa.gov Suginamiku, Tokyo 1660004
\West Virginia Tel: 81(0)52953-9798 Fax: 81(0)5853-9795 [3-24-17 Nishiki

http://www.boc.state.wv.us/
http://www.westvirginia.or.jp/

Nakaku, Nagoyad60-0003

Table D-3: U.S. Trade Associationsand Cooperator Groups in Japan

Organization Name

Telephone/Fax
URL

Address

Alaska Seafood
Marketing Institute

Tel: 81(0)33990-1767
Fax: 81(0)339904725
www.alaskaseafood.org

5-5-10-207, Tagara, Nerimku
Tokyo, 1790073

Almond Board of
California

Tel: 81(0)345205848
Fax: 81(0)345205848
http://www.almondboard.com/

3-5-27 Roppongi, Minateku
Tokyo 1060032

American Forest & Pape
Association

Tel: 81(0)3 35687450
Fax: 81(0)335680720
http://www.americanwood.jp

No. 9 Kowa Building Anng 1F
1-6-7 Akasaka, Minatéku, Tokyo 1070052

lAmerican Hardwood
Export Council

Tel: 81(0)663155101
Fax: 81(0)663155103
http://www.ahedgapan.org/

c/o American Consulate General 10F.
2-11-5, NishitenmaKita-ku, Osaka 53®543



http://agr.mt.gov/
http://www.bigskyjapan.com/
http://www.nccommerce.com/
http://ohio.gov/
http://oregon.gov/
http://www.oregonjapan.org/
http://www.state.tn.us/
http://www.tennesseejapan.com/
http://www.state.tx.us/
http://www.boc.state.wv.us/
http://www.alaskaseafood.org/
http://www.almondboard.com/
http://www.americanwood.jp/
http://www.ahec-japan.org/

American Softwood Jap;
Office

Tel: 81(0)335687452
Fax: 81(0)335680720
http://www.softwood.org
http://www.americansoftwoods.jp

No. 9 Kowa Building Annex 1F
1-6-7 Akasaka, Minateéu, Tokyo 1070052

American Soybean
Association

Tel: 81(0)355631414
Fax: 81(0)355631415

http://www.asajapan.org/

KY Tameike Bldg., 4F %6-19 Akasaka
Minato-ku, Tokyo 1070052

Blue Diamond Growers

Tel: 81(0)352265601
Fax: 81(0)35226:5603
www.bluediamond.com

4-8-26 Kojimachi, Chiyodeku, Tokyo 1020083

California Cherry
Advisory Board

Tel: 81(0)46781-3921
Fax: 81(0)467-23-6987
www.calcherry.com

2-11-11 Komachi, Kamakurahi, Kanagawa
2480006

California Pistachio
Export Council

Tel: 81(0)33403-8288
Fax: 81(0)334038289
www.pistachios.org

1-26-4-7C Minami Aoyama Minatcku, Tokyo 107
0062

California Pomegranate
Tokyo PR Office

Tel: 81(0)352692301
Fax: 81(0)352692305

Shinjukugyoenmae Annex 634 Yotsuya Shinjuku
ku, Tokyo 1660004

California Prune Board

Tel: 81(0)335840866
Fax: 81(0)335056353
www.californiadriedplums.org

Pacific Bldg.3F, 15-3 Higashiazabu
Minato-ku, Tokyo 1®-0044

California Strawberry
Commission

Tel: 81(0)357707533
Fax: 81(0)357707534
www. calstrawberry.com

9-1-7-581 Akasaka, Minatéu, Tokyo 1070052

California Table Grape
Commission

Tel: 81(0)332216410
Fax: 81(0)33221-5960
www.tablegrape.com

California Walnut
Commission

Seibunkan Bldg, 5F,-8, lidabashi, ichome, Chiyods
ku
[Tokyo, 1020072

Tel: 81(0)335056204
Fax: 81(0)335056353

www.walnuts.org
http://www.californiakurumi.jp/

Pacific Bldg.3F, 15-3 Higashiazabu
Minato-ku, Tokyo 1060044

Cherry Marketing
Institute

Tel: 81(0)357707533
Fax: 81(0)35770-7534
http://www.choosecherries.com/

9-1-7-581 Akasaka Minatdu, Tokyo 1070052

Cotton Promotion
Institute, Japan

Tel: 81(0)66231-2665
Fax: 81(0)66231-4661
http://www.cotton.or.jp/

Mengyo Kaikan
5-8, Bingomachi 2Chome, Chueu, Osaka41-0051

Cranberry Marketing
Committee

Tel: 81(0)334038288
Fax: 81(0)334038289
www.uscranberries.com

1-26-4-7C Minami Aoyama, Minat&u, Tokyo 107
0062

Dairy Export Council,
U.S.

Tel: 81(0)33221-6410
Fax: 81(0)33221-5960
www.usdec.org

Seibunkan Bldg, 5F,-9, lidabashi, ichome, Chiyod
ku
[Tokyo, 1020072



http://www.softwood.org/
http://www.americansoftwoods.jp/
http://www.asajapan.org/
http://www.bluediamond.com/
http://www.calcherry.com/
http://www.pistachios.org/
http://www.californiadriedplums.org/
http://www.walnuts.org/
http://www.californiakurumi.jp/
http://www.cotton.or.jp/
http://www.usdec.org/

Florida Department of
Citrus

Tel: 81(0)335847019
Fax: 81(0)335825076
www.floridajuice.com

Suite 310, 111-36 Akasaka
Minato-ku, Tokyo 1070052

Grains Council, U.S.

Tel: 81(0)335050601
Fax: 81(0)335050670
www.grains.org
http://grainsjp.org/

KY Tameike Bldg., 4F, 6-19 Akasaka
Minato-ku, Tokyo 1070052

Hawaii Papaya Industry
Association

Tel: 81(0)645606206
Fax: 81(0)645606039
http://www.hawaiipapaya.com/

Yodoyabashi Mitsui Bidgd-1-1 Imabashi, Chudéu,
Osaka 5440042

Meat Export Federation,
U.S.

Tel: 81(0)335843911/2
Fax: 81(0)33587-0078
www.americanmeat.jp

KY Tameike Bldg., 5F, 6-19 Akasaka
Minato-ku, Tokyo 1070052

Napa Valley Vintners
Japan Office

Tel: 090-40085858
Fax: 81(0)36276:5858
WWW. napavintners.com

2-6-11-2105 Shibaura, Minatku, Tokyo 1080023

National Dry Bean
Council

Tel: 81(0)332216410
Fax: 81(0)33221-5960
www.usdrybeans.com

Seibunkan Bldg. 5F,-5-9 lidabashi
Chiyodaku, Tokyo 1020072

National Watermelon
Promotion Board

Tel: 81(0)335847019
Fax: 81(0)335825076

1-11-36 Akasaka, Minatd&u Tokyo107-0052

Northwest Cherry
Growers

Tel: 81(0)357707533
Fax: 81(0)357707534
www.nwcherries.com

9-1-7-581 Akasaka, Minatéu, Tokyo 1070052
*Need ID to access info

Oregon Wine Board

Tel: 81(0)33266:9978
Fax: 81(0)33266:9299
http://oregonwine.org/

291-1-502 Yamabukicho
Shinjukuku, Tokyo 1620801

Pet Food Institute

Tel: 81(0)357895398
Fax: 81(0)357895399
www.petfoodinstitute.org

Yebisu Garden Place Tower, 18F2@3 Yebisu
Shibuyaku, Tokyo 1506018

Potato Board, U.S.

Tel: 81(0)335055737
Fax: 81(0)335056353
WWW. potatoesusgapan.com

Poultry and Egg
Export Council, USA

Pacific Bldg. 3F, 15-3 Higashiazabu
Minato-ku, Tokyo 1060044

Tel: 81(0)334038288
Fax: 81(0)334038289
www.usapeec.org

1-26-4-7C Minami Aoyama, Minaté&u, Tokyo 107
0062

Raisin Administrative
Committee

Tel: 81(0)332216410
Fax: 81(0)33221-5960
WWW.raisinsjp.org

Seibunkan Bldg. 5F,-5-9 lidabashi
Chiyodaku, Tokyo 1020072

Rice Federation, USA

Tel: 81(0)335055752
Fax: 81(0)335056353
www.usarice.com
http://www.usaricgp.com/

Pacific Bldg. 3F, 15-3 Higashiazabu
Minato-ku, Tokyo 1060044

Sunkist Pacific Ltd.

Tel: 81(0)335230717

New RiverTower, 8F, 16-11, Shinkawa, Chuéu,



http://www.grains.org/
http://grainsjp.org/
http://www.hawaiipapaya.com/
http://www.napavintners.com/
http://www.usdrybeans.com/
http://www.nwcherries.com/
http://oregonwine.org/
http://www.petfoodinstitute.org/
http://www.usarice.com/
http://www.usarice-jp.com/

Fax: 81(0)33523-0710
www.sunkist.com

Tokyo
104-0033

Washington State Fruit

Tel: 81(0)35770.7533
Fax: 81(0)35770.7534

9-1-7-581 AkasakaMinato-ku, Tokyo 1070052

http://www.washingtonwine.org/

\Western Growers
Association

Commission http://www.nwcherries.com/index.html
\Washington Wine Tel: 81(0)78854-7270 2-2-5-602 Mikage, Higashinadiau, Kobe 6580056
Commission Fax: 81(0)78854-7271

Tel: 81(0)355240300 Nihon Kochi
Fax: 81(0)355241102

WWW.Wga.com

ku BIdg., 6F.

2-9-12 Kyobashi, Chudu, Tokyo1040031

\Wheat Associates, U.S.

Tel: 81(0)335827911
Fax: 81(0)335827915
www.uswheat.org

NOF Tameike Bldg.5F,-1-14 Akasaka, Minatdu,
Tokyo 1070052

\Wine Institute of
California

Tel: 81(0)33707-8960
Fax: 81(0)33707-8961
www.wineinstitute.org

Setagay#u,

2-24-6-403 Tamagawa

Tokyo 1580094

Table D-4: U.S.Laboratories Approved by the JapaneseGovernment

Organization Name

Telephone/Fax
URL

Address

California Export
Laboratory Services,
California Department of
Food and Agriculture,
Center for Analytical
Chemistry

Tel: 9162621434
Fax: 916262-1572
www.cdfa.ca.gov/is/cac/

3292 Meadowview Rd.
Sacramento, CA95832

Oregon Department of
Agriculture,
Export Service Center

Tel: 503872-6630
Fax: 503872-6615
http://oregon.gov/ODA/

1207 NW Naito Prkway #224
Portland, OR972092851

IABC Research
Corporation

Tel: 9043720436
Fax: 9043786483
www.abcr.com

3437 SW 24 Ave.
Gainesville, FL32602

IACTS Testing Labs
Bureau Veritas Group

Tel: 7165053300
Fax: 7165053301
http://www.hkexporter.net/inspection/in002.htr

100 Northpoint Parkway
Buffalo, NY 142281884

American Council for
Food Safety & Quality /
DFA of California

1855 South Van Ness Ave.
Fresno, CA93721

ANRESCO, Inc.

Tel: 4158221100
Fax: 415822-6615
WWW.anresco.com

1370 Van Dyke Ave.
San Francisco, CA41243313

Bolin Laboratories, Inc.

Tel: 602942-8220
Fax: 602942-1050

17631 N. 28 Ave.
Phoenix, AZ 85023



http://www.nwcherries.com/index.html
http://www.washingtonwine.org/
http://www.wga.com/
http://www.abcr.com/

Cargill Analytical
Services Laboratory

Tel: 417451-5973
Fax: 417451-5478
www.cargill.com

Crowder Industrial Park, 4301
Doniphane Dr.
Neosho, MO64850

Certified Laboratories,
Inc.

Tel: 516576-1400
Fax: 516576-1410
www.800certlab.com/

200 Express Street,
Plainview, NY 11803

Certified Laboratories of
California, Inc.

1156 N.Fountain Way #D,
IAnaheim, CA 92806

Columbia Food
Laboratories, Inc.

Tel: 503695-2287
Fax: 5036955187
www.columbiafoodlab.com

36740 E. Historic Columbia River
Hwy.

P.O. Box 353

Corbett, OR97019

Covance Laboratory

Tel: 8882682623
Fax: 608241-7227
www.covance.com/analytical

3301 kinsman Blvd.
Madison, WI 53704

Eurofins Central
Analytical Laboratories

Tel: 504297-3400
Fax: 504297-3410
www.centralanalytical.com

2315 N. Causeway Blvd., Suite 15
Metairie, LA 70001

Environmental Micro
Analysis, Inc.

40 N. East St., Suite B
\Woodland, CA95776

Food Products
Laboratory, Inc.
Bodycote Testing Group

Tel: 5032539136
Fax: 503253-9019

http://www.bodycotetesting.com/home.aspx?lar

12003 NE Ainsworth Cir., Suite 1C
Portland, OR 97220099

Irvine Analytical
Laboratories, Inc.

Tel: 714951-4425
Fax: 714951-4909

10 Vanderbilt Dr.
Irvine, CA 92618

Midwest Research
Institute

Tel: 8167537600
Fax: 8167538420
www.mriresearch.org

425 Volker Blvd.
Kansas City, MO6411062299

Michelson Laboratories

Tel: 5629280553
Fax: 562927-6625
www.michelsonlab.com

6280 Chalet Dr.
Commerce, CA900433761

Mictobac Laboratories,
Inc.

Tel: 412.459.1060 Fax:
866.515.4668
www.microbac.com

101 Bellevue Road, Suite 301
Pittsburgh, PA 15222132

NP Analytical
Laboratories

Tel: 3149821310
Fax: 314982-1078
http://www.npal.com/

Checkerboard Square
St. Louis, MO 63164

The National Food
Laboratory, Inc.

Tel: 9258281440
Fax:(925) 2430117
www.thenfl.com

365 North Canyons Parkway
Suite 201

Livermore, CA 94551



http://www.cargill.com/
http://www.800certlab.com/
http://www.covance.com/analytical
http://www.bodycotetesting.com/home.aspx?lang=1
http://www.microbac.com/
http://www.npal.com/

OMIC USA, Inc.

Tel: 5032231497
Fax: 5032239436
Www.omicusa.com

3344 NW Industrial Street
Portland, OR 97210619

Primus Laboratories

Tel: 805922-0055
Fax: 805922-2462
www.primuslabs.com

2810 Industrial Parkway
Santa Maria, CA3455

Silliker Laboratories of
Illinois, Inc.

Tel: 708957-7878
Fax: 708957-8449
www.silliker.com

900 Maple Road, Homewood, IL
60430 USA

\West Coast Food Cente

Inc.

Tel: 5032545143
Fax: 5032541452

12423 NE Whitaker Way

Portland,OR 97230

*Also foundonM H L Waévebsite:http://www.mhlw.go.jp/topics/yunyu/5/dl/a3.pdf

Table D-5: JapaneseGovernmentand Related Organizations

Organization Name

Telephone/Fax
URL

Address

Ministry of Agriculture, Forestry

and Fisheries (MAFF)

Tel: 81(0)335028111
www.maff.go.jp

1-2-1 Kasumigaseki
Chiyodaku, Tokyo 1088950

Ministry of Health, Labour and

\Welfare (MHLW)

Tel: 81(0)352531111
www.mhlw.go.jp

1-2-2 Kasumigaseki
Chiyodaku, Tokyo 1068916

Japan External Trade
Organization (JETRO)

Tel:81(0)335825511
www.jetro.go.jp

IArk Mori Building, 6F 1232, Akasaka ‘home,
Minato-ku, Tokyo 1076006

Zentnoh (JA)

Tel: 810)3-62718111
www.zennoh.or.jp

1-3-1 Otemachi
Chiyodaku, Tokyo 1006832

JETRO Atlanta

Www.jetro.org/atlanta/

Tel: 404681-0600
Fax:404681-0713

JETRO Chicago

245 Peachtree Center Avenue NE, Marquis Or|
[Tower Suite 2208Atlanta, GA30303

Tel: 312832-6000
Fax: 3128326066
Www.jetro.org

One East Wacker Drive, Suite 600
Chicago, lllinois 60601

JETRO Houston

Tel: 7137599595
Fax: 7137599210
WWWw.jetro.org

1221 McKinney Street, Suite 4141
Houston, TX 77010

JETRO Los Angeles

Tel: 213624-8855
Fax: 2136298127
www.jetro.org

777 South Figueroa Street, Suite 2650
Loa Angeles, CA 90017

JETRO New York

Tel: 212997-0400
Fax: 212997-0464

www.jetro.org

1221 Avenue of thémericas
McGraw Hill Bldg.42 Floor

New York, NY 100201079



http://www.mhlw.go.jp/topics/yunyu/5/dl/a3.pdf
http://www.jetro.org/atlanta/

JETRO San Francisco

Tel:4153921333
Fax: 4157886927
Www.jetro.org

201 Third St. Suite 1010
San Francisco CA 94103

Table D-6: JapaneseAssociations- Food

Organization Name

Telephone/Fax
URL

Address

All Japan Confectionery
Assoc.

Tel: 81(0)334323871
Fax: 81(0)334324081

http://www.pcg.or.jp/english/index.ht

1-16-10 Shiba Daimon
Minato-ku, Tokyo1050012

Japan Federation of Dry
Noodle Manufactures
IASSOC.

Tel: 81(0)336667900
Fax: 81(0)336697662
www.kanmen.com

15-6 Nihonbashi Kabutocho
Chuoku, Tokyo 1030026

Japan Pasta
IASSOC.

Tel: 81(0)33667%4245
Fax: 81(0)3366 74245
www.pasta.or.jp

15-6 Nihonbashi Kabutocho
Chucoku, Tokyo 1030026

All Nippon Spice Assoc.

Tel: 81(0)332379360
Fax: 81(0)332379360
Www.ansaspice.com

Sankyo Main Bldg. #505,-1-10 lidabashi
Chiyodaku, Tokyo 1020072

Chocolate & Cocoa Assd
of Japan

Tel: 81(0)357772035
Fax: 81(0)334328852
www.chocolatecocoa.com

JB Bldg., 69-5 Shimbashi
Minato-ku, Tokyo 1050004

JaparBaking Industry
IASSOC.

Tel: 81(0)336671976
Fax: 81(0)33667-2049
www.fsic.co.jp/food/pan

Yaesu Kato Bldg. 5F, 52 Nihonbashi
Kabutocho
Chuoku, Tokyo 1030026

Japan Bento
Manufacturers Assoc.

Tel: 81(0)333561575
Fax: 81(0)333561817
www.bentoushinkou.or.jp

Shinichi Bldg. 10F, 2B Yotsuya
Shinjukuku, Tokyo 1660004

Japan Canners Assoc.

Tel: 81(0)332134751
Fax: 81(0)33211-1430
WWW.jca-can.or.jp

'Yurakucho Denki Bldg, /-1 Yurakucho
Chiyodaku, Tokyo 1060006

Japan Dairy Industry
AssocC.

Tel: 81(0)332619161
Fax: 81(0)33261-9175
www.jdia.or.jp

1-14-19 Kudan Kita
Chiyodaku, Tokyo 1020073

Japan Dry Fruits
Importers Assoc.

Tel: 81(0)332428316
Fax: 81(0)332428521

c/o Toyota Tsusho Corporation, Fo@ept.
Confectionary Ingredient Group;&1
Marunouchi , Chiyodd&u, Tokyo 1008320

Japan Freeze Dry Food

Industry Assoc.

Tel: 81(0)334324664
Fax: 81(0)334594654

c/o Nihon Shokuryo Shimbun
1-9-9 Yaesu, Chudu, Tokyo 1030028



http://www.pcg.or.jp/english/index.html
http://www.ansa-spice.com/
http://www.chocolate-cocoa.com/
http://www.bentou-shinkou.or.jp/




