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I. Market Overview

Japarcontinuego be oneof the bestopportunitiesn theworld for U.S. exportersof food products. In 2010,the
United Statesexported$12.5billion worth of agriculturalandfish productsto Japar($13.2 billion including
forest products)Thetotal food ard drink marketin Japaris huge,valuedataround$745billion, whenthefood
retail sectorandthefood servicesectorarecombined. If you havea quality productthatmeetsthe needsand
wantsof Japaneseonsumersthatcanbe producedanddeliveredcompetitively,andyou havepatienceo
researclboththedifferencesn consumetastesandgovernmentegulationsyou canbuild anattractivemarket
positionin Japar.

1. Current Trends

J a p dooddmarketfor high-valuefoodsandbeveragesontinuego changedramatically with thelatesttrends
towardfunctional,healthyandnutritiousfoods. While traditionalmenusandtastesstill generallyguidethe
averagelapanese o0 n s u corsuniptorhabits,WesternandotherAsianethniccuisinesaremakinga mgor
impactin the market.

TheJapaneseonsumersendto bewilling to payhigh pricesfor quality andconvenience However,atthe same
time, dueto the sluggisheconomyin Japanthefood industryhasrecognizedhatconsumersn generademand
reasomblepricesin additionto quality. Consequentlytheindustryis respondingvith 100-yen(about$1.14)
producestoresandothertypesof discountfood outlets. Somemajorretail chainsarevying for differentiationby
introducingtheir own privatebranded productswith alower price thannationallybrandedoroductsandsafety
assurancéy makingtheir meatandproduceproductsraceabléackto growersandproducers.

As theJapanespopulationis predictedo declinedueto alow birth rateandlack of immigration,the Japanese
food marketmayweakenin thefuture. Foodretailersandfood serviceoperatorsarecompetingfor consumers
onanumberof fronts,includingprice,convenienceyarietyandsafety. Somecompaniesareseekingaway to
survivein theindustrythroughmergersandacquisitionsor tie-upswith partnersdeyondtheir traditionalbusiness
channels.

However,asthe marketcontinuego segmentandthe populationgetsolderandwealthier the opportunitiesor
high quality, high valuefoodswill only increase.

2. Impact of March 11" Earthquake on the food market

Dueto themassiveearthquakevhich hit the Northeaspartof Japaron March 11,2011 thedistributionnetwork
wasdisruptedandthe marketwashamperedy a shortagen suypply of necessitiegncludingfoodin the eastern
partof Japan.The FukushimaDaiichi nuclearpowerplantaccidentaggravatedhe situationwith radioactivity
leakagespreadingaroundthe agriculturalproducingareasn Fukushimaandneighboringprefectues.

Somefood productssuchasbeef,vegetablesandteawerefoundto be contaminatedvith radiationanc
shipmentsveresuspendedJapaneseonsumersavealwaysbeenvery concernedboutthe safetyof their
foods,andnowtheradioactivityissueonly addsto thoseconcerns. Someretailersaremeasuringadioactivity



level by themselvesindprovidetheinformationto their customersOthersarestartingto indicatethe origin of
food productsin detail. Domesticgrown productswereconsideredo bethe safestin Japan.However,with this
incident,c o n s u pereptoinfood safetyis beginningto changejn manyways,to the advantagef the:
United States.

In thewakeof thetriple disaster®f March11,theU.S.military launchedi O p e r Teomadac( f r i ana d
deployedmorethan20,000U.S. servicemeno helpthe Japanesescover. The operationfurthercemented
positivefeelingsfor the U.S.andarecentpoll foundthat82 percentof Japaneseitizenshavea positiveview of
theU.S.

3. Appreciation of Japanesecurrency
Themonthlyaverageateof US dollarin Nov.2011 thelatestavailablefigure atthetime of issuancef this

report,is 77.29yen,makingU.S. productsa goodvaluefor Japanesenporters

Chart 1. ExchangeRate (JPY per US$)20022011.
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4.U.S.Advantagesand Challenges
TheJapanesearketoffersa numberof benefitsto U.S. exportersputit is not without difficulties. To putthese
opportunitiesn perspectivehereis alist of themostimportantU.S. advantageandchallenges:

Table 1. Advantages and Challenges

U.S. Advantages U.S. Challenges

e Weak dollar e Increasing food safety concerns and demands fo
e U.S. food cost/quality competitiveness food production information among Japanese
e Wide variety of U.S. products consumers

including fresh, ingredients, and e Distan@ from Japan

processed foods e Consumer antipathy toward biotech foods and
e Reliable supply of U.S. agricultural additives

products e Japanese preoccupation with quality




e Advanced U.S. food processing e Consumerso preference
technology products (image problem with imported food in
e Relatively low U.S. shipping costs general)
e Sciencebased U.S. food safety e High cost of marketing in Japan
procedures o Complicated labelig laws
e Growing Japanese emulation of U.S. ¢ High duties on many products
cultural and food trends e Increasing competition with China and other food
e Japanese food processing indyst exporting countries
seeking new ingredients e Exporters are often expected to commit to speciq
e Changes in the Japanese distribution contract requirements and letgym involvement
system, becoming similar to that of the
u.s.
e High dependence on foreign food
supply

II. Exporter BusinessTips

Thefollowing are suggestionsn exportingfood productso Japar.

1. Tips to Deal with the Japanesa
Japanesbusinespeople no matterhow Westerrthey may appeardo not alwaysapproachusinesselationsin
the sameway asAmericansdo. Somedifferencesaresimply dueto thelanguagebarrier,othersaredueto
differencesn deeplyheldtraditionsandpracticesTo help bridgethesegaps we suggesthatyou:.
e Speakslowly andclearly,evenif you knowthatyour businesgounterpartspeakEnglish.
e Useclearcut,simplewordsandexpressionsvhenwriting in English.
e Usee-mail andfax, ratherthantelephonewheneveipossible.
e Makeappointmentasfar in advanceaspractical.
e Carryplentyof businesgards(meish). Presenthemformally ateachnewintroductiord andbesure
theyhaveyour personainformationin Japanesen the back.
e Beontime for all meetingsthe Japanesarevery punctual.
e Bebracedor negotiationsvhich requirea numberof meetingsandprobablyseveralrips to reachar
agreement.
e Bepreparedor misunderstandingsisetactandpatience.
e Beawarethatin JapanesdiHai, (yes)maymeanfiunder snotdbgyr @ e . 0O
e Limit thediscussiorof businesat eveningmeals,or whendrinking with newJapaneseounterparts;
theseoccasion@refor getting to know oneanotherandbuilding trust.
e Beawareof majorJapanesholidayandbusinesdreakperiodse.g.,theNew Yearholiday
(approximatelyfrom DecembeB0 to January3); GoldenWeek,a combinationof nationalholidays
(April 29- May 5); Obon anancestorespecperiodlastingfor aweekin mid-Augustduringwhich
manycompaniesloseandbusinespeopletakevacations.



2. ConsumerPreferences,Tastesand Traditions
Theseideasmayhelpyou consideryour productapproach.

Japaneseonsumers:

Are highly concernediboutfood safetyandtraceabilityi commonlyusediermsareanzenandanshin
thatrespectivelynean6 s a faedd p 6 afmien d 0 ;

Placegreatimportanceon qualityd producerghatfail to recognizethis will notsucceed;
Appreciatetasteandall of its subtletie® andwill payfor it;

Are well-educatecandknowledgeabl@boutfood andits manyvariations;

Are highly brandconscioud abrandwith aqualityimagewill sell;
Careagreatdealaboutseasondioodsandfreshnesd promotionof thesecharacteristicgar
significantlybuild productsalesandvalue;

Are increasinglyhealthconscious;

fi E aith theire y eaaddftenview foodasart. A foodp r o d aestheti@ppearand ontheshelf,in
the packageandonthetabled isimportantin building consumelcceptance;
Havesmallfamiliesandhomeswith minimal storagespacethus,largepackagesreimpractical.
Although storessuchasCostcocontinueto do well, reflectingthe increasingneedfor value,notjust
quality.

3. Export BusinessReminders
Below aresomeimportantremindersaboutexportingto Japar::

Limit your numberof tradingpartnersputtry to avoidexclusiveagreementsith anyonecompany.
Usemetricterms.

Quotepricein CIF (cost,insuranceandfreight), unlesshe importerrequest$-OB (Freeon Board).
Pricecompetitively;excludeU.S -basedcostssuchasdomesticsales advertisingmarketing etc.

Be patientregardingrequestdor informationon ingredient productionprocessandquality assurance:.
Ensurethatall theinformationis correctandrespondwith diligenceandin atimely manner.
Uselettersof creditto reducerisk.

Hedgeexportvalueswith your U.S. bankif you areconcernedboutexchangeaterisk.

Setup wire transferdor payments.

4. Food Standards and Regulations
U.S. exportersoftenfind Japaneséod standardglifficult to dealwith. Hereareafewtips:

ReadtheU S D Afd ks a gr@odandAgricultural Import RegulationsandStandard¢FAIRS) Country

R e p o Thisconcisedocumentgcoverirg food laws, labeling,packagingjmport proceduresandother
key regulationsshouldbe a helpful guidefor all food exporterslt is updatedannually.
(http://gain.fas.usda.gov/Pages/Defaulbdsp

ReadotherUSDA Japarreportsandinformation. Goto the USDA Japarhomepage
(http://www.usdajapan.organdclick the "Reports"menubuttonto getmarketinformationandreports.
Readthe JaparFoodSanitaton Law. Make surethatthelabelingyou planto usemeetslapanese
requirementshttp://www.jetro.go.jp/en/reports/regulations/pdf/feegdf

ChecktheJETROreport,fi S p e ¢ indandStandarddor Foods,FoodAdditives, etc.underthe Foodl



http://gain.fas.usda.gov/Pages/Default.aspx
http://www.usdajapan.org/
http://www.jetro.go.jp/en/reports/regulations/pdf/food-e.pdf

SanitationL a w(fttp://www.jetro.go.jp/en/reports/regulatiopsT his summarizespecifictechnical
import proceduregspecialy for processedood products.

Carefullycheckyour food additiveadmissibility:(e.g.,preservativesstabilizersflavor enhancers)-or
informationon U.S. laboratoriesapprovedy the Japanes&overnmentyisit the Ministry of Health,
LaborandWelfargd websiteat http://www.mhlw.go.jp/topics/yunyu/5/dl/a3.pdf

Verify all relevantimport requirementsvith your Japaneseustomers.Theywill normally haveupdate
informationon Japaneseeguhtions.

Providea detailedlist of productingredientdo your Japanespartnergo allow themto verify their
acceptability. Do notassumehatU.S. approvalmeanslapanesapproval For organicfoodsin the:
United Statesmakesureyou obtainU S D ANatonal OrganicProgramapproval. Then,
working with yourimporter,you canregisteryour productunderthe JapanAgriculture Standarc
(JAS). (http://www.ams.usda.qov/AMSv1.0/npp

After you havecompletedhe abovesteps checkwith the Agricultural Affairs Office attheU.S
Embassyn Tokyo (agtokyo@fas.usda.gpwith anyremainingquestionnissuessuchasstandards,
tariffs, regulations|abeling,etc. Dependingon contentthe ATO Japarofficesmayalsobeableto
directly respondo your inquiries.

5. Import and Inspection Procedures
Your job is hotcompletewhenyour producthasbeenorderedandshipped.You still mustgetit throughJapanes
customsandportinspectorsThe pointsoutlinedbelow shouldaid in this process:

ReviewtheU S D Afd b a pr@odandAgricultural Import Regulationsand Standard¢FAIRS) Country
R e p dagetabetterunderstandingf theseproceduregseelink above).

Confirmthe specifictariffs thatapplyto your product beforepricing to potentialcustomersRemember
thattariff ratesin Japararecalculatedon a CIF basisandthatJaparaddsa 5% consumptiortaxto all
imports.

Do notsendsampledor preliminarycheckingwithoutanactualrequesfrom yourimporter.Be aware
thatmanyparceldeliverycompaniesecentlyadoptedhe policy of not handling any animal or plant
guarantine items (including dried fruit and rfjulsie to possible delay in delivery caused by quarantii

inspection. Make sure the delivery seeviou are going to use deals with your product before send
to Japan.

Recognizehatcustomsclearance f f i @pplieatiosodthelaw andinterpretatiorof regulationamay
differ from oneportto anotherThus,theleastexpensiveor mostconveniehport maynot bethebest
choice.Checkwith yourlocal customeror in-countryagentrepresentativa.

Be sureto completeall documentatiorthoroughlyandaccurately.

Sendcopiesof documentatiorin advanceespeciallyfor thefirst-time shipmentsywhich can assistyour
importerin gettingtimely releaseof your cargofrom customsandclarifying matterswith quarantinz
officials.

Forfreshproducts checkphytosanitaryandotherrequirementén advanceandobtainproperUSDA
inspectiongn the United Stategwww.aphis.usda.goandwww.fsis.usda.goy

Approvalfor biotechagriculturalproductsandingredientss regulatedoy the Japanesgovernment.
Theseproductswill alsorequirespecificlabelingto beadmittedto Japar.

Make sureyou havethe properimport documentsaccompanyinghipment:1) Import Notification; 2)
HealthCertifications;3) Resultsof LaboratoryAnalysis;4) Ma n u f a cCertificaonsh@wing



http://www.jetro.go.jp/en/reports/regulations/
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materials additivesandmanufacturingorocess.(Note: Productamportedfor thefirst time mayrequire
moredocumentation.)

I1l. Market SectorStructure and Trends

Oneofthee x p o rinipertanissategiadecision® otherthanthosedealingwith the productitselfd is howto
positionthe productandgetit to the Japaneseonsumeri.e. throughretail, food service and/orfood processing
channelsThefollowing is the brief descriptionof thethreesectors.

1. Retail Sector

J a p doodiredail marketgeneréedabout$476.50billion (41.98trillion yen)in 2010.Althoughit is ahuge:
market,it is highly fragmentedUnlike in North AmericaandtheEU,J a p aetabfeod sectoris characterized
by arelativelyhigh percentagef specialty/semspecialtystores, includingfi mo-andp o toresandlocal
grocerystores Suchsmallretailers however arelosinggroundto largergeneraimerchandisstoreg GMS),
supermarket§SM), andconveniencetoresCVS). Thesethreecategorie®ffer excellentopportunitiedo U.S
food exportersalthoughthereis strongcompetitionwith suppliersirom othercountriesaswell asdomestic
manufacturersFoodretailersin Japarareclassifiedinto following majorsegmentsThe characteristicef these
channelsrelistedin thetablebelow

Table 2. Retail Store Opportunities for U.S. Food Exporters

GMS i SM i Department ¢ CVS i Specialty i Semi
i General Supermarkets :  Stores i Convenience { Stores i Specialty
: Merchandise :  stores . Stores
stores : i : : :
Share (2010) 19.6% AL i 12.3% 63.4% o
Future growth M { HtoM © LtoM M : D D
expectations* : e
Receptivity to HtoM Hto M M HtoM M M
imports** ¢+ 4 & 4 o h
Suitable for:
Established i HtoM { HtoM H M M M
brands ! HtoM ! HtoM H Hto M M M
High quality/high  : H H M H M M
price H i H H H M M
Good quality/low
price

New products

*Growth expectationsH - high; M - moderatel - low; D - decline:
**Receptivity ratings:H - high; M - medium;L i low
SourcesMETI CommercialCensug2010);ATO estimate®nimport growthandreceptivity.



Chart 2. Retail Food Distribution Channels:

Retail Food Distribution Channel (2010)
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1) General Merchandise Stored GMS
J a p gyenéraimerchandisstoreg GMS), like supercenteris the United Statespffer shoppershe convenienct
of onestopshoppingfor groceriesperishabls, clothing,householdjoods furniture,andelectricalgoods.Foocl
saleswhichtypically usedto makeup onethird of thetotal salesat G M S énew reacha half of thetotal salesor
evenmoreat somechains.
G M S @arsoperatedy majornationalchainsthathavenationwidenetworkswith hundredsof outletsandcentral
purchasings typical. G M'S @rsgenerallyreceptiveto foreign products althoughthey oftendemandproduct
modificationto suit markettastesandpreferencesrl heyoften purchasdoreignproductsvia tradingcompanies.
Inventoryrisks,long leadtimes,andcommunicatiorproblemsmakeGMS buyershesitanto import product:
directly. However,asJ a p aetaibnsarketbecomesnorecompetitive someG M S @ for directpurchasend
offer excellentopportunitiego U.S.food exporters:.

2) Supermarkets / SM
Supermarkestoresaresmallerin sizethanG M S @rglaremorespecializedn food andhouseholdyoods. On
averagefooditemssuchasperishablesteadymadeameals bakery,andrefrigeratedoodsaccountfor 70% or
moreof thetotal salesof thesestores. SupermarketarefacinghigherpurchasingoststhanG M S 6 Theyare
seekingawayto survivein the marketthroughproduct/servicelifferentiation,privatebranddevelopmentanc
globalsourcing. To gaineconomie®f scale regionalsupermarketareforming alliances suchasjoint
merchandisingompanieswith noncompetingretailers.Thus,althoughindividual retailersarenot largeenough
to engagen directoffshoresourcingthroughjoint merchandisingompaniesthey offer excellentopportunitie s
to U.S.food exporters.Theseretailerscarryimportedproductsparticularlyasa meanto differentiatethemselves
from othercompetingstoresin theirregion.

3) Department Stores
Departentstoresaleshavebeendecliningin recentyearsdueto the economicdownturnaswell asto increasing
competitionwith G M S @rslotherretailers. Foodsalesmadeby departmenstorescurrentlyaccountfor less
than5% of thetotal retail food sales. Neverthelessjepartmenstoresoffer excellentopportunitiedor imported
high-endfood productsandtheyareanunderexploitedchannefor U.S.exportersMost departmenstoreshave:
extensivebasementoncession§.e., small,independentlypperatedetail stands)ptherwiseknown as
0 d e p a c hheréaeealsdoutletsoperatedy departmenstoreghemselvesoffering anopportunityfor U.S.
exporterdo launchpilot storesor to conductmarketingtrials. Departmenstoresprovidea showcasef imported,
novelty,andhigh-endproductsandthusprovideU.S. exportersof high-quality andfancyfoodswith anexcellent
opportunityto showcaseheir products.



4) ConvenienceStores
Conveniencetores(CVS) arebecominganextremelyimportantsaleschannein JapanTheyhavesmallfloor
spaceaboutl00m?2 on averageandtypically stockabout3,000products. Theyarewell knownfor their high
turnoverandadvancednventorymanagement.Conveniencetoresderivetheir competitiveadvantagérom
high turnoverandefficient supplychains. Thus,shortleadtime andnationwidedistributionareessentiain
dealingwith major CVS operators. While this presents significantchallengeo manyoverseagompanies,
indirectbusineswith CVS, neverthelessffershugepotentialto them.Global sourcingof ingredientsandraw
materials gspeciallyfor the useof fastfood, hasbecomemorepopular. CVS operatorsiot only work with
consumeproductmanufacturergut alsowith tradingfirms andingredientamanufaturers. In orderto
differentiatethemselvesrom their competitorsmajor CVS operatorsaareconstantlysearchingor noveltyitems
andnewconceptswhich offer goodopportunitiedo U.S.food exporters.

5) Local Generaland Specialty Stores
Predominangl, J a p doodiedail tradestill consistf local specialtystoresandgrocerystores mostof which
aresmall,family-run operations.Theseretailers however offer limited marketpotentialto exportersTheyare:
servedby secondaryr tertiarywholesalerswhich,in turn, aresuppliedby J a p anajdrwholesalersThis
sectorhasbeenshrinkingasthefood markethasbecomemorecompetitive.Deregulatiorof liquor licensing,for
exampleJedto the closureof manysmallfamily-ownedliquor shopsThere areonly asmallgroupof retailers
who specializan importedproductsin Tokyo andothermetropolitanareasvho maybe ableto offer
opportunitiego U.S.exporters:.

6) Home Meal Replacement/ HMR
As in North America,the growth of the HMR sectoris oneof the mostimportantdevelopmentin the Japanesie
food sectorin recentyears. Examplesof popularproductdn this sectorarepreparedoodssold at supermarkets,
takeoutmealssold at specialtystorechainoperatorsandvariousreadymaddoodssdd at convenienceanc
departmenstores (Thereis thussomeoverlapwith thechannelutlinedabove.Althoughthe growthin the:
HMR sectoris slowingdownaswell dueto the currentsluggisheconomythe sectoris expectedo bear
importantmarketasthe numberof workingwomen,singlehouseholdaindthe elderlyrises. Thesectorconsists
mostly of smallregionalcompaniesandis now goingthrougha seriesof consolidationLargercompaniesn the
sectoraresuppliersor major supermarkebperatorsconveniencetoresandtenantsn departmenstores.

Therearea numberof constraintdacingU.S. exporterdn this sector. High-volumebuyersarestill relatively
rare;globalsourcinganddirecttransactionsvith foreignsuppliersarealsouncommon In addition,relatively
high turnoverfor menuitemsoften makescompaniesesitantaboutglobalmerchandising Neverthelessid MR ¢
arepotentiallyanideal customerfor U.S.food exportersgspeciallyfor thosewho arewilling to meetstringent
cost,quality, andsizespecifications.

Thereis a separateeporton Retail FoodSectorin JapanPleasevisit: http:/gain.fas.usda.gov/Pages/Default.gsps

2.HRI Food ServiceSector

Thefood servicesectorgenerate$268.4billion (23.65trillion yen)in salesn 2010,the sameevel asin the:


http://gain.fas.usda.gov/Pages/Default.aspx

previousyearfollowing a0.5%anda 3.5%declinein 2008and2009. Whereaspendingperpersonon dining
outshowedaslightincreasea downwardtrendin the corporatespendingon entertainmenbffsetthe household
spendinggrowth. This sectorcanbedividedinto four majorsegmentdy businessategory:1) restaurants?)
hotelsandotheraccommodatiofacilities; 3) barsandcoffeeshops;and4) institutionalfood servicecompanies
servingschoolshospitalsandcorporatefacilities. Thefollowing is the updateby category.

Table 3. Food Service Opportunities for U.S. Food Exporters

Sales Share (2010)

Future growth
expectations*

Receptivity to imports**

Especially suitable for:
High quality/high price
Good quality/low price
New products

Restaurants Hotels/ Bars/ Institutional
Travel related  Coffeeshops : .~
53.7% P 126% i 19.7% i 13.9% |
HtoM H HtoM M
H H i HoM ]
Hto M H M L
H H H H
H H H H

*Growth expectations:H-high; M-moderate]_-low; D-decline:
**Receptivity ratings:H-high; M-medium;L-low
Sources:FoodServicelndustryResearctCenter,ATO estimate®f importgrowthandreceptivity.

1) Restaurants

Chart 3. Food ServiceDistribution Channel

Food Service Distribution Channel {2010)
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Table 4. Share of Restaurant Sales by Type of Outlet

General restaurants 703%
Noodle shops 8.5%
Sushi shops 104%
Others 108%
100.0%

Source: Food Service Industry Research Centg

TherestauransegmengeneratedpproximatelyyS$144.2villion in salesn 2010andoffersthe bestexport
prospectgo the United Statesamongthe four food servicesegmentsRestaurantgeneratanorethana half of
the currentfood servicesalesandcomprisefour maintypesof outletsasshownin the Table4. Whenlooking



into thefiguresin detail,only i sshis h o deslidedby 1.4%while the othersshowedanincreaselt is
noticeablel Ot h whichinctudesfastfood shopshavebeenshowinga continuousgrowthin pastyearsamic
the currentslumpingeconomyin Japar.

Like theretail sectorthe HRI sector is quite fragmentecandmostrestauranbusinessearesmall. However,
smallfamily-ownedrestaurantbavebeendisappearinglueto increasecompetitionwith HMR, food retailers
andrestauranthainoperators.

Severamajorfi f a mielsy aahansarebedomingncreasinglyimportantfor internationakuppliers.
Becauseheycompeteprimarily on price,theyareactivein globalsourcing. Thesechainsthusrepresena
significantopportunityfor U.S.food exporters.Chainrestaurantsirepartiaularly interestedn semiprocessear
precookedoods.Premixedngredientsseasonalruits andvegetablesspecialtysaucesandseasoningsand
dessertareparticularlyattractiveproductsfor chainoperators.

Japarhasalargeandcompetitivefastfood segmenmadeup of bothdomesticandoverseasperators.
Generally fastfood restauranbperatorsarevolumebuyersof specificraw materials. In additionto low cost,
suppliersmustprovidea stablesupplyof productsat a specificquality to compee effectivelyin this segment.

Exporterscanapproachmostlargerestauranthainsdirectly but for the smallerchains exporteranustbuild
relationshipswith tradingcompaniesor majorfood servicewholesalers.

2) Hotelsand Other Travel-RelatedFacilities;
Major hotelsareattractivemarketsfor U.S. exporters. TheyaremoreorientedtowardWesternfood anc
frequentlyhavefl f of oadproniotionsfeaturingavarietyof ¢ o u n tcuisines €& p o rchaflengdissin
developingeffectivedistributionchannelgo reachthem.Hotelsoffer high consumevwisibility andthus
promotionalvaluefor exportersHighlighting thefactthataparticulare x p o rpitoducti$usedby a major
upscalehotel chain,for examplejs a goodway to promotethe productto retailersandotherprospectivebuyers.

Railway companiesanddomesticairlinesoperatekitchensin Tokyo andOsakawhile the overseasirlinestenc
to usecontractcaterersTheseJapaneseompaniegendto featureJapaneseuisine.But therearecompameswhao
areactivelyprocureimportedfoodsaswell.

Themeparksarealsoanimportantpartof the sector Restaurantandsnackoutletsat both Tokyo Disneyland
andUniversalStudioThemePark,for example drawmillions of visitorseveryyear. Otherthemeparksaround
the countryalsoattractthousandsf visitorsa dayandoffer opportunitieto U.S.food exporters;.

3) Bars and Coffee Shops
Theseestablishmentaccountor 19.7%of thetotal food servicesalesandarea major marketfor foreigr:
beveragsandsnackfoods.Thesalesfrom the segmenshowedl.9%decreas@n 2010following 4.6%decrease
in the previousyear. While coffeeshopsin generahadbeenhit by a majorblow dueto thebadeconomyin
Japantheyfinally showeda signof recoverywith 0.6 % growthfor thefirst timein severalyears Barsand
othersarelaggingbehindin therecovery.

4) Institutional Food Markets



Theinstitutionalmarketcomprisedf cafeteriasat factoriesoffices, hospitalsandschools generate$37.3
billion in 2010,accountingor 13.9%of thetotal food servicesales. The cafeteriaoperationf theseinstitutions
aretypically servedby contractcaterers.Building relationshipswith catererss, therefore essentiato crackthis
market. Both contractcateersandinstitutionswith their own kitchensaretypically servicedby largefood
servicewholesalers.Becausehe mostimportantcriterionfor theseinstitutionalsuppliersis cost
competitivenesghe sectoroffershugemarketpotentialto U.S. exportes.

Theinstitutionalcateringmarketshoweda 0.4%growthin 2010. While schoolsegmenslightly decreasedhe:
othersegmentsuchasoffices, hotels,andnurseriesventup.
Long-termprospectsarebrighterashigherdemandrom contractcatererssaving the hospitalandsocial
welfaresegmentsis expectedo grow dueto anincreasingagingpopulation.

Thereis a separateeporton HRI FoodSectorin JapanPleasevisit: http://gain.fas.sda.gov/Pages/Default.aspx

3. Food ProcessingSector

Foodmanufacturerg Japaroffer anumberof opportunitiego U.S. exportersandthey havethe capacityto buy
thefollowing typesof productsirom overseas:

e Ingredientdor productionin Japart;

¢ Finishedproductsto be soldundertheir own labels;

e Finishedproductsto besoldunderthee x p o rbttared bubdéstributedthroughthei mp o rchaanels.

Dealingwith food processorsffersadvantageasfollows:

e Theyoftenbuyin largevolumes;

e Theyhavesophisticatedlistributionsystems;;

e Theyhaveagoodunderstandingf theirs u p p Ibusiaessesh

Exportersshouldbe preparedor requestérom Japanesenanufacturersastheyarevery demandingegarding
thereleaseof dataon productquality, origin of ingredientsandotherrelatedinformation. In largepart,
regulationdrom the Governmenbf Japarrequiremanufacturerso protectthemselvegrom risks. Such
informationis alsoincreasinglyimportantbecausef growing concernsaboutfood safetyandtraceabilityamong
JapaneseonsumersU.S.exporteranustbe preparedo dealpositivelyandpromptlywith theseissuedo
competdn this market.

Thereis a separateeporton FoodProcessingectorin JapanPleasevisit:
http://gain.fas.usda.gov/Pages/Default.aspx

4. Online Salesin Japan

In 2009,thetotal numberof Internetsubscribersn Japarreache®9 million, morethandoubledwhatit wasin
2000whenthe numberof usersrecordedvas48 million. Nowadayspnlineshoppings becomingmoreanc
morepopularamongthe Japanesande-commercas gainingpopularityaswell.

The Japanese Ministry of Economy, Trade and Industry stated that the market sicenfonerce was


http://gain.fas.usda.gov/Pages/Default.aspx
http://gain.fas.usda.gov/Pages/Default.aspx

approximately $55 billion in terms ®&dkutem@expeuended s
19.4%increasen netsalesfrom FY20082009. It appears thaptheronline-basedetailersarealsoexperiencing
continuousgrowthin JaparWhile online sales are often dominated by electronics and clothing, food is a
growing sector within the area oftemmercz

Accordingto the Japanese Ministry of Internal Affairs and Communications, online sales are expected to
continue to expand as custameite thatinternet shopping has many advantages such as that it can be dol
saves time with no transportation cost, makes comparing products and prices easy, and allows for a larg
selection Currently,it appearshatgrowth of food saleson the netis mainly organicfood andnaturalfood. But
majorsupermarkethainsareexpandingheir servicethroughthe Internetaswell.

5. Population Trends

J a p aopdlaionhasundergonalynamicshiftsin ageproportionssincethel 9 8 with decreasingrumberof
birthsanda growingagingpopulation. Until recently, Japarhadbeenexperiencingsmallbut steadyannual
populationgrowth. It wasnotuntil thefirst half of 2005thatJaparexperiencecdhegativepopulationgrowth,
whenthe numberof deathsouthnumberedhe numberof births. Accordingto Ministry of Health,Labor,anc
Welfare,Japarexperience@ -0.01%populationdeclinein 2005for thefirst time since1988whenJaparbegan

compilingpopulationstatistics. Accordingto the nationalsurveyin 2010,J a p gopdlationwasestimatedat
128.06million.

By theyear2050,J a p gapdlationis predictedtio decreaséo 95 million, with theratio of individualsover65
climbingfrom 7%,in thel 9 7 Qo&G%. While onemayconsidetthisto be anegative the olderpopulationin
Japarenjoya high standaraf living andarerelativelywealthycomparedo youngergenerations.The agingof
Japarwill presenpbpportunitiesor high value,high quality products.

Chart 4.J a p aPRogukation Growth and ExpectedDecline:
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IV. BestHigh-Value Import Prospects

Thefollowing presents list of productswhich areconsideredo holdfi b e iypoKi prospects.Theyhavebeen
selectecbased on anumberof criteriad high volume,demonstratedrowth,andU.S. competitiveness.



Table 5. Bestimport Prospects

Product HS 2010 2010 5-Yr Import Key Constraints Market Attractiveness
Category Code Market Size World Avg. Tariff to Market for U.S.A.
Imports Annual Rate Development
Import
Growth

Cheese 0406 [Total market  |199,000 World: 20-30% The Japanese cheese  |The market has started
size : MT -1% for natural market experieced picking up again from late
262,000 MT US: cheese and |steady growth up to 2009. Lower market prices,
(Majority 52% 40% for 2007 and then coupled with a favorable JP
being processed  [experienced a major Yen exchange rate against
imported cheese slump and drop in other major currencies, have
cheeses) consumption in 2008 created fairly positig

due to soaring market conditions.
international prices. Specific to American cheese,
a major breakthrough is
European exporters expected in 2010 with
have established a Japands i mport
strong brand image of  |exceeded the 10,000 MT
supplying highquality level for the first time and
cheese to the market.  [reached all time high of
Domestic natural 13,700 MT. Japanese
cheese production has |importers expect favorable
recently been conditions or future U.S.
expanding, supported  |exports and are eager to
by subsidies. explore business
opportunities.

Sausage 1601 Total 43,400 MT  |World: 10% The sipply of sausage  [Market conditions started to
market: 6% in Japan has change following a series of
337,400 MT US: historically been food safety related
Domestic 10% dominated by scandals/incidents involving
Sausage domestically Chinese foods a couple of
Production: manufactured [years agoJapanese traders
294,000 MT products. began to look for other
(80% is supply sources such as the
imported United States and
Raw material mported produ_cts from Thailand.Specific to
frozen Chlna_are relatively Amer i can sausag
pork) low prlc_gd, and have a imports have grown by

Import: competitive edge that average 10% a year over the
43,400MT has b?e” welcomed, past five years.
especially by the value
segment in Japan. The Japanese trade is
increasingly aware of
IAmerican sausagei
favorable exchange rate has
added to the competitiveness
of American
products Demand for
certain poducts uniquely
suited for use in American
style foods including hot
dogs and pizza toppings
continues to grow.
Watermelons 080711 333,600 MT 799 MT 39.9% 6% The Japanese The Japanese trade is

watermelon market is
heavily dominated by
[domestic products.
The sales of importe
atermelons are fairly
limited (less than 1%
of the nati
sales.)
The imported
watermelons are
mainly used when the

domestic supplies are

increasingly aware of U.S.
atermelons, especially its
high quality. A favorable
lexchange rate has added to
the competitiveness of
lAmerican products.
U.S. watermelon is available
before the peak sales season
of domestic poducts.U . S .
large and steady supply
source is attractive.




short. The sales of
U.S. watermelons in
the Japanese market
are relatively new and
need promotional
activities.

Onions 070310  [1,362,000 340,000 -1% 8.5% The Japanese onion The Japanese domestic
MT MT market is dominated by [onion supplies have been
domestic products declining inthe recent years
since the majority of at an annual rate of
Japanese consumers approximately 10%.
believe the food safety [The Japanese trade is aware
of domestic produs. of U.S. onions as a high
IAlthough the imports quality product.
play a minor role (27%  |A favorable exchange rate
of the nat i ¢hasaddedtocompetitiveness
di stri but i onofU.S. products.
onion market, China
can provide with semi
prepared onions to
serve Japan
service needs.
Frozen 071010  }44,600 MT 18,200 MT  [63.5% 8.5% The key suppliers of The Chinese imports had
Potatoes frozen potato products |dominatedhis category for
(excluding frozen many years in the past, but
French fries) are recently the U.S. imports
domestic processors (HS 071010) surpassed the
(59% of the total Chinese ones.
supply in 2010.) Imports from the U.S.
[The majority of showed an average growth
lJapanese consumers  |of 220% annually.Japanese
believe the food safety [snack food manufacturer
of domestic products. developed new products
using this as the ajor
ingredient.
Japanese food processing
companies are becoming
more active in pursuing
overseas products.

Head Lettuce [070511  [516,000 MT 5,700 MT 8.8% 3% The key constraint for  [The Japanese production of

importing head lettuce  [lettuce is significantly

from the United States  |volatile due to the weather

is plant quarantine changes. The Japanese food
issues (Cosmopolitan service sector demands
pest s 6 Thes s u ¢steady supply of lettuce all
Japanese government  |year round.

orders fumigation The Japanese trade is aware
treatment on lettuce if  |of U.S. lettuce with its high
insects found at the quality. The U.S. has very
lJapanese port of entry  |stable supply sources of

in order to import to fresh lettuce. The Japanese
Japan. imports of U.S. lettuce have
\When the lettuce is grown 42% annually.
fumigated with Methyl

bromide, it completely

loses its maré&t

value.

Salmon 0302.11 }450,000 191,123 -3.0% 2.5% Farm raised frozen Generally Japanese
0302.12 |MT MT salmon from Chile appreci ate fng
0303.11 continues to dominate [iwi | d6 sal mon
0303.19 the market with its the farm raised salmon.
0303.21 market share hovering
0303.22 56% in 2010. The U.S.

is in the 4 position,
following Chile,
Norway, and Russia.
Norway is a major
supplier of high value
fresh salmon to Japan.

Fish prices have been




increasing as fish
consimption in the
world has been rising
due to heightened
health consciousness.

\Whiskey

220830

84.464 KI,
(2009)

19,640,659
kI

1.9%

Free

Creating brand
recognition is often
difficult without
partnerships with
leading Japanese liquor
manufacturers who
have close ties with
distributors. The
robust growth driven
by the revival of
Highball might be hard
to sustain.

Since 2008, whiskey is
making a comeback ithe
Japanese alcoholic beverage
market thanks to the new
Highball boom. Japanese
manufacturer sq
have boosted demand for
hiskey notably among the
lyoung generation, who
hardly consumed whiskey
before. Bourbon whiskey
(bulk, 220830011) as well
as other U.S. whiskeys
(220830032) has
particularly benefited from
the popularity. U.S. brands
are pricecompetitive thanks

to the strong yen.

SourcesGlobal TradeAtlas; ATOs; Ministry of Agriculture, ForestryandFisheriesMinistry of Economy,TradeandIndustry; Ministry

of Finance;JaparFrozenFoodAssociation;Note:
The2010marketsizeis anestimatemadeby ATO.

Note:5-yearavr. annualgrowthis calculatedoy dividing the growth (%) madefrom 2005importto 2010importby 5.

V. Key Contacts;

Thefollowing tablesprovideinformationon key contactsn Japan.

Table 6: U.S.Government

Organization Name

Telephone/Fax
URL/E -mail

Address

Agricultural Trade Office
American Embassy, Tokyo

Tel: 81(0)332245115
Fax: 81(0)335&-6429
www.usdajapan.org

atotokyo@fas.usda.gov

Agricultural Trade Office
[American Consulat&eneral, Osaka

1-10-5 Akasaka
Minato-ku, Tokyo 1078420

Tel: 81(0)663155904
Fax: 81(0)663155906
www.usdajapan.org

atoosaka@fas.usda.gov

Agricultural Affairs Office, American Embassy, Tokyo

2-11-5 Nishitenma
Kita-ku, Osaka 53@543

Tel: 81(0)332245105
Fax: 81(0)33589-0793
adgokyo@fas.usda.gov

1-10-5 Akasaka
Minato-ku, Tokyo 1078420

American Embassy Tokyo, Japan

Tel: 81(0)332245000
Fax: 81(0)335051862
http://tokyo.usembassy.gov/

1-10-5 Akasaka
Minato-ku, Tokyo 1078420

Tel: 81(0)332245111
Fax: 81(0)332245291



http://www.usdajapan.org/
http://www.usdajapan.org/
mailto:agtokyo@fas.usda.gov

IAnimal and Plant Health Inspection See/iAPHIS)

www.aphis.usda.gov 1-10-5 Akasaka,

Minato-ku, Tokyo 1078420

FAS Washington

www.fas.usda.gov

1400 Independence Ave., SW
Washington, DC 20250

USDA Washington

www.usda.gov

1400 Independence Ave., SW
\Washington, DC 20250

Table 7: U.S. State Government Offices in Japan

Organization

Telephone/Fax

Address

Name URL
Tel: 81(0)336553508 Minami Aoyama Bldg., 5F
Alabama Fax: 81(0)352323850 1-10-2 Minami Aoyama
www.ado.state.al.us Minato-ku, Tokyo 1070062
Tel: 81(0)335569621 Room 307, Central Bldg.
Alaska Fax:81(0)335569623 22-1, Ichbancho
www.alaska.or.jp Chiyodaku, Tokyo 1020082
Tel: 81(0)334928951 Room 414, DormikGotandaEn-Maison
Arizona Fax: 81(0)334928951 2-9-7 NishiGotanda
http://www.azcommerce.com/ Shinagaweku, Tokyo 1410031
Tel: 81(0)354477471 Room 806, AIOS Hiroo Bldg.
Arkansas Fax: 81(0)35447-7472 1-11-2 Hiroo
www.arkansagp.org / http://arkansasedc.com Shibuyaku, Tokyo 1560012
Tel: 81(0)352721041
Colorado Fax': 81(0)33297'6685 2-3-26 Sakata Yukio Nishiwaseda
http://coloradojapan.org Shinjukurku, Tokyo 1690051
Tel: 81(0)33230-:0505 Sakamiya #2 Bldg., 5F
Florida Fax: 81(0)352130507 10 Ichibancho
www.eflorida.com Chiyodaku, Tokyo 1020082
Tel: 81(0)335391676 Bureau Toranomon, 205
Georgia Fax: 81(0)335048233 2-7-16 Toranoron,
www.globatgeorgia.org Minato-ku, Tokyo 1050001
Tel: 81(0)788547270
Idaho Fax: 81(0)788547271 2-5-602 Mikage
www.idahojapan.org Higashinadeku, Kobe 6580056
Tel: 81(0)332688011
lIlinois Fax:81(0)332688700 2-1 Ichigaya, Ichigaya Sadoharacho
www.commercestate.il.us Shinjukuku, Tokyo 1620842
Tel: 81(0)33234-3875 Ichinose Bldg., 5F
Indiana Fax: 81(0)332343886 3-5-11, Koji-machi
http://www.indianajapan.org Chiyodaku, Tokyo 1020083
Tel: 81(0)332226901 Room 903 Central Bg
lowa Fax: 81(0)332226902 22-1 Ichibancho
www.iowatokyo.com’ www.iowa.gov Chiyodaku, Tokyo 1020082
Tel: 81(0)332392844 Kioicho WITH Bldg., 4F
Kansas Fax: 81(0)332392848 3-32 Kioicho
www.kansascommerce.com Chiyodaku, Tokyo 1020094
Tel: 81(03-35822334 Kurokawa Bldg., 8F
Kentucky Fax: 81(0)335881298 2-5-8 Akasaka
www.kentuckynet.com lAkasaka, Minateku, Tokyo 1070052
Tel: 81(0)45222-2047 Yokohama World Porters 6F
feaicainmi Fax: 81(0)45222-2048 2-2-1 Shinko
Mississippi WWW.MIsSSissippi.org Nakaku, Yokohama 230001
Tel: 81(0)357243968
Missouri Fax: 81(0)357243967 2-3-3-202, Koyamadai



http://www.aphis.usda.gov/
http://www.ado.state.al.us/
http://www.alaska.or.jp/
http://www.azcommerce.com/
http://www.arkansas-jp.org/
http://arkansasedc.com/
http://coloradojapan.org/
http://www.eflorida.com/
http://www.global-georgia.org/
http://www.idahojapan.org/
http://www.commerce.state.il.us/
http://www.indiana-japan.org/
http://www.iowatokyo.com/
http://www.iowa.gov/
http://www.kansascommerce.com/
http://www.kentucky-net.com/

http://www.missourijapan.org/office.html Shinagaweku, Tokyo

Tel: 81(0)963850782
Fax: 81(0)96381-3343

Montana . - 6-18-1, Suizenj
http://agr.mt.goV www.bigskyjapan.com Kumamoto 8628570
Tel: 81(0)334359301 Suzuki Bldg., 5F
North Carolina Fax: 81(0)334359303 3-_204 Toranomon
www.nccommerce.corhhttp://www.nctokyo.com/ Minato-ku, Tokyo 1050001
Tel: 81(0)334992493 Minami Aoyama First Bldg., 10F
Ohio Fax: 81(0)334993109 7-8-1 MinamiAoyama
http://ohio.gov/ Minato-ku, Tokyo 1070063

Tel: 81(0)364300771
Fax: 81(0)364300775

Oregon http://oregon.gov www.oregonjapan.org 2_-16—1’ HigashiShinbashi
- - - - Minato-ku, Tokyo 1050021
Tel: 81(0)335055107 KY Bldg., 7F
: Fax: 81(0)355494127 3-16-14, Roppongi
Pennsylvania WWWw.pajapan.org Minato-ku, Tokyo 1060032
Tel: 81(0)45222-2042 'Yokohama World Porters 6F
Tennessee Fax: 81(0)45222-2043 2-2-1 Shinkecho
www.state jb.us/ http://www.tennesseejapan.com/  [Nakaku, Yokohama 230001
Tel: 81(0)334001352 2-5-9 Hiroo
Texas Fax: 81(0)334000570 Shibuyaku, Tokyo 1560012
www.stde.tx.us
Tel: 81(0)354043424 Kamiyacho MT Bldg., 14F
Virginia Fax: 81(0)35404-3401 4-3-20 Toranomon
WWW.yesvirginia.org Minato, Tokyo 1050001
Tel: 81(0)35305 5035 5F Shin Tokyo Kaikan
Washington Fax: 81(0)353055036 _ 1—34_—6 As_agayaminami
http:/Mww.exportwashington.com/yunyukenzai/ Suginamiku, Tokyo 1660004
Tel: 81(0)529539798 Sakae Nippon Life Insurance Bldg., 7F2817
P Fax: 81(0)52953-9795 Nishiki
\West Virginia http://www.boc.state.wv.us/ Nakaku, Nagoya 46@003

http://www.wesvirginia.or.jp/

Table 8: U.S. Trade Associationsand Cooperator Groups in Japan

Organization Name Telephone/Fax Address
URL
Tel: 81(0B-322500008 International Place
Fax: 81(0)332250071 26-3 Saneicho,

Alaska Seafood Marketing

Institute www.alaskaseafood.org Shinukuku, Tokyo, 160-0008

Tel: 81(0)357688411
Fax: 81(0)345205848

Almond Board of California http://www.almondboard.com/

3-5-27 Roppongi,
Minato-ku, Tokyo 1060032

Tel: 81(0)663155101 IAmerican Consulate General 10F
. Fax: 81(0)663155103 2-11-5, Nishitenma
American Hardwood Export http://www.ahegapan.org/ Kita-ku, Osaka 53®@0047

Council

Tel: 81(0)334038288

Fax: 81(0)334038289 1-26-4-7C Minami Aoyama

American Pistachio . ,
http://www.westernpistachio.org Minato-ku, Tokyo 1070062

Association

Tel: 81(0)33501-2131

American Softwood Japan Fax: 81(0)335012138 IAIOS Toranomon 9F

Office hitp://www.softwood.org 1-6-12 Nishi Shinbashi
http://www.americansoftwoods.jp Minato-ku, Tokyo 1050003

Tel: 81(0)355631414 KY Tameike Bldg., 4F
. Fax: 81(0)355631415 1-6-19 Akasaka
A
A?s%r(l:(i::t?oﬁoybean WWW.SOYgrowers.com Minato-ku, Tokyo 1070052



http://agr.mt.gov/
http://www.bigskyjapan.com/
http://www.nccommerce.com/
http://ohio.gov/
http://oregon.gov/
http://www.oregonjapan.org/
http://www.state.tn.us/
http://www.tennesseejapan.com/
http://www.state.tx.us/
http://www.boc.state.wv.us/
http://www.alaskaseafood.org/
http://www.almondboard.com/
http://www.ahec-japan.org/
http://www.westernpistachio.org/
http://www.softwood.org/
http://www.americansoftwoods.jp/
http://www.soygrowers.com/

Blue Diamond Growers

Tel: 81(0)352265601
Fax: 81(0)352265603
www.bluediamond.com

4-8-26 Kojimachi
Chiyodaku, Tokyo 1020083

California Cherry Advisory
Board

Tel: 81(0)335847019
Fax 81(0)335825076
www.calcherry.com

Residence Vicountess, Suite 310
1-11-36 Akasaka
Minato-ku, Tokyo 1070052

California Fig Advisory
Board

Tel:81(0)335601811
Fax: 81(0)335601813
http://californiafigsjapan.com/

4-14-14-2912 Akasaka
Minato-ku, Tokyo 1070052

California Pomegranate
Tokyo PR Office

Tel: 81(0)352692301
Fax: 81(0)352692305
http://www.pomegranates.jp/

Shinjukugyoenmae Annex 6F
4-34 Yotsuya
Shinjukuku, Tokyo 1660004

California Prune Board

Tel: 81(0)335840866

Fax: 81(0)335056353
www.californiadriedplums.org

http://lwww.prune.jp/

Pacific Bldg..3F
1-5-3 Higashiazabu
Minato-ku, Tokyo 1060044

California Strawberry
Commission

Tel: 81(0)35770-7533
Fax: 81(0)357707534
www.calstrawberry.com

9-1-7-581 Akasaka
Minato-ku, Tokyo 1070052

California Table Grape
Commission

Tel: 81(0)33221-6410
Fax: 81(0)33221-5960
www.tablegrapgeom

Seibunkan Bldg., 5F
5-9, lidabashi, ichome,
Chiyodaku, Tokyo, 1020072

California Tomato Farmers

Tel: 81(0)335056204
Fax: 81(0)335056353
http://californiatomatofarmers.com/

Pacific Bldg..F
1-5-3 Higashiazabu
Minato-ku, Tokyo 1060044

California Walnut
Commission

Tel: 81(0)335056204
Fax: 81(0)335056353

www.walnuts.org
http://www.californiakurumi.jp

Pacific Bldg..3F
1-5-3 Higashiazabu
Minato-ku, Tokyo 1060044

Cherry Marketing Institute

Tel: 81(0)35770-7533
Fax: 81(0)357707534
http://www.choosecherries.com/

9-1-7-581 Akasaka
Minato-ku,, Tokyo 1070052

Cotton Promotion Institute,
Japan

Tel: 81(0)66231-2665
Fax: 81(0)66231-4661
http://www.cotton.or.jp/

5-8 Bingomachi Zchome
Chupku, Osaka 54D051

Dairy Export Council, U.S.

Tel: 81(0)332216410
Fax: 81(0)33221-5960
www.usdec.org

Seibunkan Bldg., 5F
1-5-9, lidabashi
Chiyodaku,Tokyo, 1020072

Florida Department of Citrus

Tel: 81(0)335847019
Fax: 81(0)335825076
www.floridajuice.com

Residence Viscountess, Suite 310
1-11-36 Akasaka
Minato-ku, Tokyo 1070052

Grains Council, U.S.

Tel: 81(0)335050601
Fax: 81(0)335050670

www.grains.org/ http://grainsjp.org/

Hawaii Papaya Industry
[Association

KY Tameike Bldg.., 4F
1-6-19 Akasaka
Minato-ku, Tokyo 1070052

Tel: 81(0)645606206
Fax: 81(0)645606039
http://www.hawaiipapaya.com/

Y odoyabashi Mitsui Bldg.
4-1-1 Imabashi
Chuoku, Osaka 54D042

Meat Export Federation, U.S.

Tel: 81(0)335843911
Fax: 81(0)335870078
www.americanmeat.jp

Napa Valley Vintners Japan
Office

KY Tameike Bldg.., 5F
1-6-19 Akasaka
Minato-ku, Tokyo 1070052

Tel: 81(0)805051-1151
Fax: N.A.

3-28-10 Sakura,
Setagayu, Tokyo

National Dry Bean Counki

Tel: 81(0)33221-6410
Fax: 81(0)33221-5960
www.usdrybeans.com

Seibunkan Bldg.. 5F
1-5-9 lidabashi
Chiyodaku, Tokyo 1020072

Tel: 81(0)335847019



http://www.bluediamond.com/
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http://www.walnuts.org/
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National Watermelon
Promotion Board

Fax: 81(0)335825076
http://www.watermelon.org/

1-11-36 Akasaka
Minato-ku Tokyo 1070052

Northwest Cherry Growers

Tel: 81(0)35770:7533
Fax: 81(0)357707534
www.nwcherries.com

9-1-7-581 Akasaka
Minato-ku, Tokyo 1070052

Oregon Wine Board

Tel: 81(0)332669978
Fax: 81(0)332669299
http://oregonwine.org/

291-1-502 Yamabukicho
Shinjukuku, Tokyo 1620801

Pet Food Institute

Tel: 81(0)355308441
Fax: 81(0)35530-8442
www.petfoodinstitute.org

lAriake Frontier Building Tower B, 9F.-3-
26 Ariake, Kotoku,
[Tokyo 1350063

Potato Board, U.S.

Tel: 81(0)335862937
Fax: 81(0)335056353
WWW.potatoesusgapan.com

Poultry and Egg
Export Council, USA

Pacific Bldg., 3F
1-5-3 Higashiazabu
Minato-ku, Tokyo 1060044

Tel: 81(0)334038288
Fax: 81(0)334038289

www.usapeec.org

1-26-4-7C Minami Aoyama
Minato-ku, Tokyo 1070062

Raisin Administrative
Committee

Tel: 81(0)33221:6410
Fax: 81(03-3221-:5960

WWW.raisinsjp.org

Seibunkan Bldg., 5F
1-5-9 lidabashi
Chiyodaku, Tokyo 1020072

Rice Federation, USA

Tel: 81(0)34570-3197
Fax: 81(0)334867502
Www.usarice.com
http://www.usaricgp.com/

Totate International Bldg.,
2-12-19 Shibuya
Shibuyaku, Tokyo, 1568343

Sunkist Pacific Ltd.

Tel: 81(0)335230717
Fax: 81(0)335230710
www.sunkist.com

New River Tower, 8F
1-6-11, Shinkawa
Chuoku, Tokyo 1040033

\Washington State Fruit
Commission

Tel: 81(0)357707533
Fax: 81(0)35770:7534

http://www.nwcherries.com/index.html

9-1-7-581 Akasaka
Minato-ku, Tokyo 1070052

\Washington Wine
Commission

Tel: 81(0)788547270
Fax: 81(0)78854-7271
http://www.washingtonwine.org/

2-2-5-602 Mikage
Higashinadaku, Kobe 6580056

\Western Growers Association

Tel: 81(0)355240300
Fax: 81(0)355241102
WwWw.wga.com

Nihon Kochiku Bldg., 6F.
2-9-12 Kyobashi
Chuoku, Tokyo1040031

\Wheat Associates, U.S.

Tel: 81(0)356140798
Fax: 81(0)356140799
www.uswheat.org

Seifun Kaikan 9F
15-6Nihonbashi Kabutocho
Chuoku, Tokyo 1030026

\Wine Institute of California

Tel: 81(0)33707-8960
Fax: 81(0)33707-8961
www.wineinstitute.org

2-24-6-403 Tamagawa

Setagay&u, Tokyo 1580094

Table 9: JapaneseGovernmentand Related Organizations

Organization Name

Telephone/Fax
URL

Address

Ministry of Agriculture, Forestry and
Fisheries (MAFF)

Tel: 81(0B-52531111
Fax: 81(0)335952394

www.maff.go.jp

1-2-1 Kasumigaseki
Chiyodaku, Tokyo 1068950

Tel: 81(0)35253
1111

Ministry of Health, Laborand
\Welfare (MHLW)

Fax: 81(0)335952394
www.mhlw.go.jp

1-2-2 Kasumigaseki
Chiyodaku, Tokyo 1068916



http://www.nwcherries.com/
http://oregonwine.org/
http://www.petfoodinstitute.org/
http://www.usarice.com/
http://www.usarice-jp.com/
http://www.nwcherries.com/index.html
http://www.washingtonwine.org/
http://www.wga.com/

Japan External Trade Organization
(JETRO)

Tel:81(0)335825511

www.jetro.go.jp

IArk Mori Bldg., 6F
12-32, Akasaka Lhome,
Minato-ku, Tokyo 1076006

Zennoh (JA)

Tel: 810)3-32457111
Fax: 810)3 3245 7442

1-8-3 Otemachi
Chiyodaku, Tokyo

www.zennoh.or.jp 100-0004

JETRO Atlanta

www.jetro.org/atlanta/

Tel: 404681-0600
Fax:404681-0713

245 Peachtree Center Avenue NE, Marquis One
[Tower Suite 2208Atlanta, GA30303

JETRO Chicago

Tel: 3128326000
Fax: 3128326066

www.jetro.org

One East Wacker Drive, Suite 600
Chicago, lllinois 60601

JETRO Houston

Tel: 7137599595
Fax: 7137599210

www.jetro.org Houston TX 77010

1221 McKinney Street, Suite 4141

JETRO Los Angeles

Tel: 213624-8855
Fax: 2136298127

www.jetro.org

777 South Figueroa Street, Suite 2650
Loa Angeles, CA 90017

JETRO New York

Tel: 212997-0400
Fax: 212997-0464
www.jetro.org

McGraw Hill Bldg., 42F
1221 Avenue of thédmericas
New York, NY 100201079

JETRO San Francisco

Tel:415392-1333
Fax: 415788-6927

www.jetro.org

201 Third Street, Suite 1010
San Francisco CA 94103

Table 10: JapaneseAssociations- Food

Organization Name

Telephone/Fax
URL

Address

IASSOC.

All Japan Confectionery

Tel: 81(0)334323871
Fax: 81(0)334324081
http://www.pcg.or.jp/english/index.html

1-16-10 Shiba Daimon
Minato-ku, Tokyo 1050012

Japan Federation of DiYoodle
Manufactures Assoc.

Tel: 81(0)33666:7900
Fax: 81(0)336697662
www.kanmen.com

Seifun Meeting Hall 6F
15-6 Nihonbashi Kabutocho
Chuoku, Tokyo 1030026

ASSOC.

Japan Pasta

Tel: 81(0)33667-4245
Fax: 81(0)33667%-4245
http://www.pasta.or.jp/index.html

15-6 Nihonbashi Kabutocho
Chuoku, Tokyo 1030026

All Nippon Spice Assoc.

Tel: 81(0)33237-9360
Fax: 81(0)332379360
Www.ansaspice.com

Sankyo Main Bldg#505
1-7-10 lidabashi
Chiyodaku, Tokyo 1020072

Chocolate & Cocoa Assoc. of Japan

Tel: 81(0)357772035
Fax: 81(0)334328852
www.chocolatecocoa.com

JB Bldg.
6-9-5 Shimbashi

Minato-ku, Tokyo 1050004



http://www.jetro.org/atlanta/
http://www.pcg.or.jp/english/index.html
http://www.pasta.or.jp/index.html
http://www.ansa-spice.com/
http://www.chocolate-cocoa.com/

Japan Baking Industry
Assoc.

Tel: 81(0)33667%1976
Fax: 81(0)33667-2049

Seifun Kaikan 6F
15-6 Kabutocho Nihonbashi
Chuoku, Tokyo 1039026

Japan Bento
Manufacturers Assoc.

Tel: 81(0)333561575
Fax: 81(0)333561817
www.bentoushinkou.or.jp

Shinichi Bldg., 10F
2-8 Yotsuya
Shinjukuku, Tokyo 1660004

Tel: 81(0)352564801

Kazu Kanda Bldg., 3F

Japan Dairy Industry
ASSOC.

Fax: 81(0)332619175
http://www.nyukyou.jp/

Japan Canners Assoc. Fax: 81(0)352564805 10-2, Shecho
WWW.jcacan.or.jp Chiyodaku Tokyo 1010042
Tel: 81(0)332619161 Nyugyo Bldg.

1-14-19 Kudan Kita
Chiyodaku, Tokyo 1020073

Japan Dry Fruits
Importers Assoc.

Tel: 81(0)332531231
Fax: 81(0)352561914

5-7 Akihabara
Taitoku, Tokyo 1160006

Japan Freeze Dry Food
Industry Assoc.

Tel: 81(0)334324664
Fax: 81(0)334594654

c/o Nihon Shokuryo Shimbun
1-9-9 Yaesu, Chuéu, Tokyo
1030028

Japan Frozen Foods
IASsocC.

Tel: 81(0)33667-6671
Fax: 81(0)336692117
www.reishokukyo.or.jp

10-6 NihonbashiKobunacho
Chuoku, Tokyo 1030024

Japan Grain Importers
IASsocC.

Tel: 81(0)33431:3895
Fax: 81(0)33431-3882

2-39-8, Nishishinbashi
Minato-ku, Tokyo 1050003

Japan Ham & Sausage
Processors Assoc.

Tel: 81(0)334441523
Fax: 81(0)334411933

5-6-1 Ebisu
Shibuyaku, Tokyo 1560013

Japan Health Food and Nutrition Assoc.

Tel: 81(0)332683134
Fax: 81(0)332683136
http://www.jhnfa.org/

2-7-27 Ichigaya Sadoharacho
Shinjuku-ku, Tokyo 1620842

Japan Honey Assoc.

Tel: 81(0)33297-5645
Fax: 81(0)33297-5646

Bajichikusan Kaikan
2-6-16-Shinkawa, Chuéu
Tokyo 1040033

Japan Ice Cream Assoc.

Tel: 81(0)332643104
Fax: 81(0)33230-1354
WWW.icecream.or.jp

1-14-19 Kudan Kita
Chiyodaku, Tokyo 1020073

Japan Fish Traders Assoc.

Tel: 81(0)352802891
Fax: 81(0)35280-2892
www.jfta-or.jp

No.2 Muneyasu Bldg.

1-23 KandaNishikicho,
Chiyodaku, Tokyo 1010054
*Need Password

Japan Meal Replacement Assoc.

Tel: 810)3-32630957
Fax: 81(0)332631325
WWW.S0UZzai.or.jp

Kojimachi Annex 6F
4-5-10 Kojimachi
Chiyodaku, Tokyo 1020083

Japan Meat Traders Assoc.

Tel: 81(0)335881665
Fax: 81(0)335880013
http://www.jmta.jp/

Daini Watanabe Bldg., 6F
1-7-3 Higashi Azabu
Minato-ku, Tokyo 1060044

Japan Nut Association

Tel: 81-(0)3-56498572
Fax: 81(0)366626528
http://www.jnanut.com/

Kohinata Bldg., #203
2-18-10 Shinkawa
Chuoku Tokyo 104-0033

Japan Peanuts Assoc.

Tel: 81(0)335847311

1-9-13, Akasaka



http://www.bentou-shinkou.or.jp/
http://www.jhnfa.org/
http://www.jm-ta.jp/
http://www.jna-nut.com/

http://www.peanutgp.com/

Minatoku, Tokyo 1070052

Japan Poultry Assoc./Japan Egg
Producers Assoc.

Tel: 81(0)33297%5515
Fax: 81(0)332975519
http://www.jpa.or.jib

Bajichikusankaikan
2-6-16 Shinkawa
Chuoku, Tokyo 1040033

Japan Processed Tomato
Industry Assoc.

Tel: 81(0)33639-9666
Fax: 81(0)33639-9669
www.japartomato.or.jp

15-18 Nihorbashi Kodenma
Chuoku, Tokyo 1030001

Japan Snack Cereal Foods Assoc.

Tel: 81(0)335626090
Fax: 81(0)335616539
http://jasca.jp/

Hoei Bldg., 5F
2-11-11 Kyobashi
Chuoku, Tokyo 1040031

Japan Sauce Industry
ASSOC.

Tel: 81(0)336399669
Fax: 81(0)336399667
WWW.nhipponsauce.or.jp

15-18 Kodenmacho Nihonbashi
Chuocho, Tokyo 1030001
* Need ID

Japan Soba Noodle
Assoc.

Tel: 81(0)332643801
Fax: 81(0)332643802

http://www.nihonsobakyoukai.or.jp/

2-4 Kanda Jinbocho
Chiyodaku, Tokyo 1010051

Japan Swine Association

Tel: 81(0)333705473
Fax: 81(0)333707937

1-37-20, Yoyogi
Shibuyaku, Tokyo 1520053

Table 11: JapaneseAssociations- Beverages

Organization Name

Telephone/Fax
URL

Address

All Japan Coffee Assoc.

Tel: 81(0)356498377
Fax: 81(0)356498388
http://coffee.ajca.or.jp

6-2 Hakozakicho Nihonbashi
Chuoku, Tokyo 1030015

Brewers Association of Japan

Tel: 81(0)33561-8386
Fax: 81(0)33561-8380
www.brewers.or.jp

Showa Bldg., 4F
2-8-18 Kyobashi

Chuoku, Tokyo 1040031

The Mineral Water
Assoc. of Japan

Tel: 81(0)33350:9100
Fax: 81(0)33350-7960
WwWw.minekyo.jp

Shinjuku Murata Bldg., 4F

1-28-4, Shinjuku
Shinjukuku, Tokyo

1660022

Japan Soft Drinks Assoc.

Tel: 81(0)332707300
Fax: 81(0)33270-7306
www.j-sda.or.jp

3-3-3 Nihonbashi Muromachi
Chuoku, Tokyo 03-0022

Japan Spirits & Liquors
Makers Assoc.

Tel: 81(0)362025728
Fax: 81(0)362025738
http://www.yoshu.or.jp/

2-12-7, Nihonbashi

Chuoku, Tokyo 1030025

Japan Wines & Spirits
Importers Assoc.

Tel: 81(0)335036505
Fax: 81(0)335036504

http://www.youshuyunyu.ord

Bldg. 5
1-13-5 Toranomon

Minato-ku, Tokyo 1050001

Japan Wineries Assoc.

Tel: 81(0)362025728
Fax: 81(0)362025738
http://www.winery.or.jp/

Takeda Shinedobashi Bldg. 2

2-12-7 Nihonbashi

Chucku, Tokyo 1030027

Table 12: JapaneseAssociations- Distribution

Organization Name

Telephone/Fax

Address

National Assoc. of Supermarkets

Tel: 81(0)332554825
Fax: 81(0)3325548267
WWW.SUpEr.or.jp

Sakurai Bldg., 4F
Uchikanda 319-8
Chiyodaku, Tokyo, 1010047



http://www.peanuts-jp.com/
http://www.jpa.or.jp/
http://jasca.jp/
http://www.nippon-sauce.or.jp/
http://www.nihon-soba-kyoukai.or.jp/
http://coffee.ajca.or.jp/
http://www.minekyo.jp/
http://www.yoshu.or.jp/
http://www.youshu-yunyu.org/
http://www.winery.or.jp/

Japan Chain Store
AssocC.

Tel: 81(0)35251-4600
Fax: 81(0)352514601
wWww.jcsa.gr.jp

1-21-17 Toranomon
Minato-ku, Tokyo 1050001

Japan Department Stofssoc.

Tel: 81(0)332721666
Fax: 81(0)33281-0381
www.depart.or.jp

Yanagiya Bldg., 2F
2-1-10 Nihonbashi
Chuoku, Tokyo 1030027

Japan Food Service
Assoc.

Tel: 81(0)354031060
Fax: 81(0)354031070
www.jfnet.or.jp

Central Bldg., 910F
1-29-6 Hamamagucho
Minato-ku, Tokyo 1050013

Japan Food Service
\Wholesalers Assoc.

Tel: 81(0)352967723
Fax: 81(0)332586367
www.gaishokukyo.or.jp

2-16-18 Uchikanda
Chiyodaku, Tokyo 1030047

Japan Franchise Assoc.

Tel: 81(0)35777-8701
Fax: 81(0)357778711
http://jfa.jffa-fc.or.jp/

Daini Akiyama Bldg.
3-6-2 Toranomon
Minato-ku, Tokyo 1050001

Japan Hotel Assoc.

Tel: 81(0)332792706
Fax: 81(0)332745375
www.j-hotel.or.jp

Shin Otemachi Bldg..
2-2-1 Otemachi
Chiyodaku, Tokyo 1060004

Japan Medical Food
Service Assoc.

Tel: 81(0)352984161
Fax: 81(0)352984162
www.j-mK.or.jp

Forte Kanda. 5F
1-6-17 Kajicho
Chiyodaku, Tokyo 1010044

Japan Processed Foods Wholesalers Assq

Tel: 81(0)33241-6568
Fax: 81(0)33241:1469

http://homepage3.nifty.com/nskk/

Edo Bldg.,, 4F
2-5-11 NihonbashiMuromachi
Chuoku, Tokyo 1020022

Japan Restaurant Assoc.

Tel: 81(0)356515601
Fax: 81(0)356515602
WwWw.joy.ne.jp/restaurant

BM Kabuto Bldg.
11-7 Nihonbashi Kabutaho
Chuoku, Tokyo 1030026

Japan Retailers Assoc.

Tel: 81(0)332837920
Fax: 81(0)332157698
www.japanretail.or.jp

3-2-2 Marunouchi
Chiyodaku, Tokyo 1000005

Japan SelfService Assoc.

Tel: 81(0)332554825
Fax:81(0)32554826
http://www.jssa.or.jp/

Sakurai Bldg., 4F
3-19-8, Uchikanda, Chiyod&au
Tokyo, 1020047

Reportsand Further Information

Thefollowing homepageandreportscanprovideusefulinformationto interestedexporters:.
e Agricultural TradeOf f i horeepages
http://www.usdajapan.org(English)
http://usato.jp (English/Japanese)

e GAIN reportson Food sectorsin Japan(Retail, HRI, Food Processing)
Theabovereportsareannuallyupdated Pleaseacces$ittp://gain.fas.usda.gov/Pages/Default.agmxdobtainthe latest
report.

e FoodandAgricultural Import Regulationsand Standards(FAIRS) Repor:
The FAIRS reportis acomprehensivguideto Japan'§ood andbeverageegulationsstandardsindrequirementsgor
importation. At the URL, http://gain.fas.usda.gov/PadBsfault.aspxsetyour searchto selecti C o u i tarp yamlo |,
ASubTleed:EAI RSO.



http://jfa.jfa-fc.or.jp/
http://homepage3.nifty.com/nsk-nhk/
http://www.jssa.or.jp/
http://www.usdajapan.org/
http://us-ato.jp/
http://gain.fas.usda.gov/Pages/Default.aspx
http://gain.fas.usda.gov/Pages/Default.aspx

e JapanFood Trends
At the URL, http://gain.fas.usda.gov/Pages/Default.asgxyour searchto selecti C o y:ltarp amdd S u bJes:c t
JaparFoodTr ends 0.

e JapanExternal Trade Organization(JETRO) Reports
An excellentsourcefor links to othergovernmentvebsitesfood sectorreportsandEnglishtranslationdor the Governmerit
of J a p aaocdments http://www.jetro.go.jg/ Mostrelevantdocumentsareat:
http://www.jetro.go.jp/en/market/regulations/index.html

Appendix- Statistics

Table A. Key Trade & DemographicInformation

Data is for 2010

Agricultural Imports from all Countries ($Mil)/U.S. Market Share (%) |$50,651/U.S. 27.37%
Consumer Food Imports from all Countries ($Mil)/U.S. Market Share (4$27,653 / U.S. 21.05%
Edible Fishery Irports from all Countries ($Mil)/U.S. Market Share (%) | $13,854/ U.S. 8.99%

Total Population (Millions)/Annual Growth Rate (%) 128.06 / 0.02%
Number of Major Metropolitan Are&s 12

Per Capita Gross Domestic Product (U.S. Dolldrs) $42, 514 est
Unemployment Rate (%) 5.0%

Percent of Female Population EmploYyed 46.3%

Exchange Rate (Japan Yen per U%$) 88.09 (Ann. Avg. in 2010)

StatisticsBureau Ministry of InternalAffairs andCommunicationJ.S. Bureauof Labor Statistic:s

1/Total Population/AnnualGrowth Rate:http://www.stat.go.jp/english/data/jinsui/2009np/index. htm

2/Populatiorby city: http://www.soumu.go.jp/menu_newsisws/01gyosei02_01000001.html

3/ CIA World Factbook,andthe NationalInstituteof PopulationrandSocialSecurityResearch

GDP PerCapita:https://www.cia.gov/library/publications/thgorld-factbook/geos/ja.htrnl
4/UnemploymenRate:http://www.stat.go.jp/english/data/roudou/154b.htm

5/Percenbf FemalePopuhtion Employed(15 yearsold or older).: http://www.stat.go.jp/english/data/roudou/154b.htm
6/ExchangeRrate:http://www.custons.go.jp/toukei/info/index_e.him

Table B. ConsumerFood and Edible Fishery Product Imports

[Japanese Imports Imports from the World Imports from the U.S. U.S. Market Share %

(in Millions of Dollars) 2008 2009 2010 2008 2009 2010 2008 2009 2010

CONSUMER-ORIENTED

AGRICULTURAL TOTAL 26,455.31  24,453.96  27,653.56 5,226.60 5,059.71 5,819.83 19.76 20.69 21.05
Snack Foods (excl Nuts) 590.07 533.36 589.95 41.25 41.06 53.86 6.99 7.70 9.13
Breakfast Cereals & PancakexM 16.30 16.68 17.04 2.31 3.78 3.05 14.16 22.68 17.90
Red Meats, Fresh/Chilled/Frozen | 6,874.53 6,414.47 7,337.45 2,133.85 2,101.82 2,422.60 31.04 32.77 33.02
Red Meats, Prepared/Preserved | 2,177.81 2,270.14 2,560.37 313.67 335.70 375.45 14.0 14.79 14.66
Poultry Meat 1,376.79 881.26 1,149.93 50.08 34.16 69.71 3.64 3.88 6.06
Dairy Products 669.41 426.19 467.95 130.12 67.22 89.50 19.44 15.77 19.13
Eggs & Products 166.18 141.92 147.15 42.61 39.59 46.12 25.64 27.89 31.35
Fresh Fruit 1,843.38 2,014.19 2,028.59 418.58 386.57 476.14 22.71 19.19 23.47
Fresh Vegetables 594.30 623.37 875.91 89.88 87.12 136.99 15.12 13.98 15.64
Processed Fruit & Vegetables 3,399.11 3,360.86 3,848.81 674.30 689.91 759.16 19.84 20.53 19.72
Fruit & Vegetable Juices 806.09 610.21 612.04 130.60 106.29 113.00 16.20 17.42 18.46
Tree Nuts 345.73 298.43 374.65 199.62 164.82 223.13 57.74 55.23 59.56
Wine & Beer 1,406.96 1,142.50 1,238.20 79.36 72.00 83.42 5.64 6.30 6.74
Nursery Products & Cut Flowers 536.35 542.13 633.18 8.24 7.68 7.34 1.54 1.42 1.16
Pet Foods (Dog & Cat Food) 796.45 777.18 812.02 199.72 205.09 209.40 25.08 26.39 25.79

Other Consume®riented Products 4,855.83 4,401.08 4,960.32 712.41 716.90 750.95 14.67 16.29 15.14

FISH & SEAFOOD PRODUCTS 13,603.12  12,592.59  13,854.07 1,512.43 1,209.70 1,244.99 11.12 9.61 8.99



http://gain.fas.usda.gov/Pages/Default.aspx
http://www.jetro.go.jp/
http://www.jetro.go.jp/en/market/regulations/index.html
http://www.stat.go.jp/english/data/jinsui/2009np/index.htm
http://www.soumu.go.jp/menu_news/s-news/01gyosei02_01000001.html
https://www.cia.gov/library/publications/the-world-factbook/geos/ja.html
http://www.stat.go.jp/english/data/roudou/154b.htm
http://www.stat.go.jp/english/data/roudou/154b.htm
http://www.customs.go.jp/toukei/info/index_e.htm

Salmon, Whole/ Eviscerated/Canned| 798.34 897.01 1,044.27 95.92 122.51 158.35 12.01 13.66 1516

Crustaceans 3,828.58 3,579.73 3,971.80 112.59 87.82 107.16 2.94 2.45 2.70
Surimi (Fish Paste) 1,053.35 675.64 849.25 371.08 197.80 266.97 35.23 29.28 31.44
Molluscs 1,288.43 1,230.86 1,347.35 44.94 44.32 38.62 3.49 3.60 2.87
OtherEdible Fish & Seafood 6,634.41 6,209.35 6,641.40 887.91 757.26 673.90 13.38 12.20 10.15

IAGRICULTURAL PRODUCT

TOTAL 53,728.84  44,353.08 50,651.64 16,982.88 12,973.73  13,861.95 31.61 29.25 27.37
AGRICULTURAL, FISH &
FORESTRY TOTAL 78,76.18 65,799.84  75,054.16  19,387.63  14,808.54  15,871.98 24.62 22.51 21.15

Source: Global Trade Atlas

Table C. Top 15 Suppliers of ConsumerFoodsand Edible Fishery Products

Japan - Top 15 Suppliers
CONSUMER-ORIENTED AGRICULTURAL IMPORTS FISH & SEAFOOD PRODUCTS
$1,000 2008 2009 2010 2008 2009 2010

United States 5,226,604 5,059,707 5,819,828 China 2,203,946 2,104,989 2,441,766
China 3,695,738 3,643,551 4,442,864 Thailand 1,114,21 1,098,890 1,271,186
Australia 2,954,252 2,460,966 2,666,038 United States 1,512,428 1,209,699 1,244,989
Thailand 1,904,528 1,864,927 2,049,545 Russia 1,280,954 1,026,806 1,175,754
Canada 1,127,999 1,205,195 1,348,554 Chile 960,639 1,056,392 1,110,773
Brazil 1,550,978 1,035,552 1,285,225 Vietnam 755,579 702,295 789,530
New Zealand 1,197,461 1,034,969 1,150,658 Indonesia 742,880 731,684 773,719
France 1,302,671 1,020,651 1,092,178 Norway 576,615 627,953 767,106
Philippines 956,126 1,121,237 987,059 Korea South 576,330 614,568 707,640
Denmark 975,285 837,030 947,024 Taiwan 458,854 395,482 529,909
Korea South 541,511 615,916 755,666 Canada 447,728 374,960 464,440
Mexico 581,162 532,095 601,93 India 310,181 260,162 364,006
Italy 643,760 607,672 581,515 Australia 293,479 230,569 256,722
Netherlands 497,916 437,891 488,587 Philippines 191,525 140,581 172,810
Singapore 464,224 384,772 453,284 New Zealand 115,387 122,444 125,342
Other 2,835,096 2,591,827 2,983,944 Other 2,062,380 1,895,112 1,831,190
World 26,455,312 24,453,959 27,653,564 |Wor|d 13,603,117 12,592,585 13,854,072

Source: Global Trade Atlas






