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Report Highlights: 

On June 27th 2013, ATO Shanghai partnered with online B2C platform TMall to launch an online event 

promoting American food products during a 10 day period. The following report, attached as a PDF 

file, covers the pre-sale process and design of the promotion, including pictures of the promotional page 

on TMall's online marketplace. Highlights include unique aspects of Chinese e-commerce, such as pre-

sale promotions and group-shopping. 
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