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Report Highlights:
Researchers at Texas A&M University, along with USDA Economic Research Service agricultural
economist Constanza Valdes, recently published a study on Brazil’s potential as a customer and
competitor for U.S. agricultural products through the year 2040. This study, entitled Brazil at 2040:
Customer and Competitor, was completed with the financial support of the USDA’s Emerging Markets
Program (Agreement Number 2016-14), administered by the Foreign Agricultural Service. What
follows are the Executive Summary and Introduction of the report.
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Executive Summary:
The United States and Brazil have a robust trade relationship. From 2000 through 2017, total two-way
trade grew from about $29.2 billion to an average of $74 billion during 2011-14 before falling to $60.7
billion from 2015-2017. An economic downturn in Brazil contributed to the recent decline in trade.
U.S. agricultural exports to Brazil have generally grown since 2000, from $264 million to
$1.9 billion in 2013 before dropping recently. U.S. agricultural imports from Brazil, many of which are
tropical products not produced in the United States, continue to grow and exceed agricultural exports to
Brazil by a substantial margin.
Brazil is the largest South American market with a population of 207.4 million with growing spending
power and imports and an average of $10.5 billion in agricultural and food products per year; however,
it is only the 3rd or 4th largest market for U.S. agricultural and food exports to the region as the United
States has trade agreements with other South American countries but not with Brazil.
Brazil has a trade agreement with other South American countries called MERCOSUL, providing
Argentina, Paraguay, and Uruguay agricultural and food exporters with a competitive advantage over
U.S. exporters. Brazil via MERCOSUL is also negotiating a trade agreement with the European Union.
Brazil also has a combination of taxes and other policies which make imports more expensive.
Even with competitive disadvantages, U.S. wheat, cotton, rice, animal feeds, processed foods, eggs,
chocolates, and whey exports compete in the Brazilian agricultural and food import market. Many of
these and other U.S. exports are predicted to grow over the next several years.
Brazil has significant productive capacity in many commodities traded around the world including
soybeans, corn, cotton, beef, poultry meat, and orange juice. Brazil is an extremely fierce competitor to
the United States in the world markets for soybeans, beef, and poultry meat, and to a lesser extent in
corn and cotton.

Brazil continues to bring more land into crop production with pastureland being converted as more
intensive and integrated livestock production techniques are adopted. As a result, Brazilian soybean
production is expected to grow 117 percent by 2040 with exports growing by 120 percent. Brazilian
corn and cotton production are both expected to grow by about 80 percent with large increases in
exports. Brazilian beef, poultry and pork production are also forecast to grow significantly by 2040.
Limiting Brazil’s ability to compete in international markets are poor internal infrastructure and policies
which inhibit commerce. Many in Brazil, including private sector coalitions, are working to improve
their infrastructure for the more efficient transport of products within the country and to ports. Further,
many ports, particularly in northern Brazil, are being upgraded with private investments to handle
increased trade. Reforms to Brazilian tax, labor, crop insurance, and environmental regulations could
unleash their full competitive capabilities.
Introduction:
Brazil is viewed as a U.S. competitor in the trade of beef, broilers, soybeans, corn, and cotton while its
potential as a market for U.S. foods and other agricultural products is often overlooked. This study
examines the prospects of Brazil as a market for U.S. agricultural and food products and contains the
latest information on market size and potential, market trends related to growth, packaging and labeling
requirements, competing products, and exchange rates. Also included are sections on Brazil’s productive
capacity, transportation infrastructure and government policies. Forward-looking scenarios of Brazil as a
customer and competitor are analyzed. Finally, vital to the research for this report was input gathered by
the project team from approximately 40 Brazilian stakeholder organizations during five trips throughout
Brazil in 2017. A list of these stakeholder organizations can be found in Appendix A [of the full report].
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